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Abstract 

Screen printing training as a form of creative economic empowerment for youth of 

Lempangang Village, especially Karang Taruna members, aims to improve technical and 

entrepreneurial skills. This research uses a qualitative approach with descriptive method, 

which involves observation, interview, and documentation during the training. The results 

showed that the training was successful in improving participants' shirt screen printing skills, 

providing new insights into entrepreneurship, and motivating them to start an independent 

business. The constraints faced included limited tools and materials, but the enthusiasm of 

the participants and the support of the Karang Taruna board gave hope for the 

development of creative businesses in the future. This training not only enriches skills, but 

also opens economic opportunities that can improve the welfare of rural communities 

through creative-based businesses. 
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A. INTRODUCTION 

Today, rural youth have a strategic role in community development, especially in the 

development of the creative economy sector which is currently one of the main pillars of 

national economic growth. This sector provides a great opportunity for youth to innovate 

and create creative solutions that can encourage the progress and economic welfare of the 

community1. Village youth have the potential to explore local wealth and uniqueness 2, 

which, if managed well, can be a resource that drives job creation, improved quality of life, 

and economic competitiveness at the global level. The involvement of youth as agents of 
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change is crucial in society, given that they as a productive generation have a high spirit, 

strong competitiveness, quick thinking, and energetic physique, making them a social 

revolutionary force3. With these capabilities, village youth can not only utilise local 

resources, but also transform creative ideas into value-added products or services that open 

up real business opportunities. 

The creative economy plays an important role in global development and local 

economic growth in Indonesia, especially in rural areas. The government supports this 

sector through the state budget, including skills training programmes for rural youth
4

. 

Screen printing training is one of the creative economic empowerment efforts that not only 

improves technical skills, but also the entrepreneurial spirit. The implementation of this 

programme in various villages, such as Kalinegoro and Sumberarum, shows a positive 

impact in improving the creativity and economy of the community
5

. With this training, rural 

youth are expected to develop sustainable independent businesses, contribute to the local 

economy, and reduce the gap between urban and rural areas
6

 

However, sometimes the great potential possessed by rural youth is often not optimally 

channelled due to various obstacles that hinder the development of this potential, including: 

(1) Lack of adequate training in rural areas; (2) Limited access and infrastructure; (3) Lack 

of support from the neighbourhood, government or related institutions; (4) Limited 

business capital; (5) Lack of self-confidence mentality; (6) Limited network and market 

access; (7) Low understanding of branding and marketing; (8) Strong social and cultural 

pressure (tradition or gender stereotypes). To overcome these constraints, a holistic and 

collaborative approach is needed between the government, educational institutions, the 

private sector, and the community itself7. One of the first steps that can be taken to 
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overcome this problem is through empowerment. Empowerment is an effort that aims to 

help individuals, groups, or communities to master or have control over their own lives8. 

One potential form of empowerment is through shirt screen printing training. This 

training can provide village youth with practical skills in printing creative designs on various 

types of clothing, ranging from t-shirts, shirts, to jackets. These skills not only improve 

individual abilities, but also open up new business opportunities, create jobs, develop the 

creative economy at the village level, and introduce local products to a wider market. The 

shirt screen printing industry has promising prospects due to the growing demand for 

customised and creative products, both for personal needs, promotions, and community 

purposes. In addition, the screen printing process is relatively simple and requires modest 

capital, making it suitable for implementation in villages as an independent creative 

enterprise.  

 However, in recent years, research studies on shirt screen printing training as a creative 

economic empowerment for rural youth are still very limited. Some studies have discussed 

the potential of the screen printing industry in the economic sector, but not many have 

specifically examined the effectiveness of this training programme in improving the skills 

and creative economic independence of rural youth. As research that has been conducted 

by Hutabri et al.9 highlighted the benefits of screen printing training for the local economy 

and cultural preservation, but has not explored the entrepreneurial aspects in depth, 

especially in terms of business strategies that can ensure screen printing enterprises thrive. 

sustainable in the creative economy sector. Meanwhile, Mamoribo's research highlights 

screen printing training for out-of-school youth as a solution to reducing unemployment, 

but has not examined how these skills can be developed into sustainable independent 

businesses. The limitations of this study are reinforced by the results of the bibliometric 

analysis in Figure 1 below. 
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Picture 1. Results of Literature Review Using Bibliometric Analysis of Shirt Screen 

Printing Training as Creative Economic Empowerment for Village Youth 

Based on the results of bibliometric analysis using VOSviewers version 1.6.20 assisted 

by Publish or Perish version 8, researchers reviewed 250 articles from Google Scholar, 

including those indexed by SINTA in the range of 2020-2025, related to shirt screen 

printing training as creative economic empowerment for rural youth. The bibliometric 

visualisation in Figure 1 shows that research on shirt screen printing training as a creative 

economic empowerment for rural youth is still limited. This can be seen from the distance 

between networks that is quite tenuous, indicating that the relationship between key 

concepts such as ‘screen printing training’, ‘creative economy’, and ‘youth empowerment’ 

has not been strongly established in previous studies. Thus, the researcher is interested in 

deepening the study to strengthen the connection between topics and enrich the research 

in this field. 

The success of the training and the sustainability of the enterprises formed require more 

than just practical skills. Rural youth also need to understand the principles of 

entrepreneurship that can underpin their enterprise development. An entrepreneur is 

someone who takes risks and faces uncertainty to create a business, including by opening 

new opportunities10. Meanwhile, entrepreneurship is the ability to be creative and 

innovative, observant of opportunities, and always open to input and positive changes that 
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can bring business to continue to grow and have value11. In the context of screen printing 

training, this ability is very relevant because the screen printing business has a wide market 

potential, especially in the digital era, where the need for custom screen printing products 

such as t-shirts, tote bags, and merchandise is increasing. Therefore, the objective of this 

training is not only to teach technical skills in screen printing, but also to equip participants 

with the ability to identify business opportunities and develop an entrepreneurial mindset 

that enables them to optimally utilise the screen printing business12. A career in 

entrepreneurship can contribute greatly to the well-being of rural communities by creating 

tangible economic opportunities, such as opening up new jobs and increasing individual or 

community incomes13. With the skills gained from the training, participants are expected 

to start a small screen printing business, utilise their creativity to create unique designs, and 

use social media as a promotional tool to reach a wider market14. 

Lempangang Village has great human resource potential through Karang Taruna, but 

limited technical skills and lack of creative business opportunities are still the main 

obstacles. Therefore, a concrete step is needed in the form of training in shirt screen 

printing skills to equip village youth with relevant skills, as well as open new business 

opportunities that can improve their standard of living. This training not only aims to 

improve technical skills, but also provides an understanding of entrepreneurial aspects, 

such as business management, marketing, and product innovation. Thus, it is hoped that 

this training programme can encourage the youth of Lempangang Village to play an active 

role in creative economic development as well as create independent jobs in the region. 

This training is a tangible manifestation of community service in optimising the potential of 

village youth. In addition, this programme is expected to be a model of creative economic 

empowerment that can be adapted by other villages. 
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B. RESEARCH METHOD 

This research uses a qualitative approach with descriptive methods to describe the 

process, implementation, and impact of shirt screen printing training as an effort to 

empower the creative economy for youth of Lempangang Village, especially members of 

the Youth Organisation. Data were obtained through direct observation during the training, 

in-depth interviews with trainees, trainers, and Karang Taruna administrators, and 

documentation of activities. Observations were conducted to identify participant 

engagement, effectiveness of training methods, and success of skills transfer. In-depth 

interviews were used to explore participants' experiences, perceptions, and expectations of 

the training, while documentation included photos of activities, training reports, and shirt 

screen printing products produced by participants. 

Data analysis was conducted through the stages of data reduction, data presentation, 

and conclusion drawing. Data reduction involved selecting relevant information to answer 

the research focus, while data presentation was done in the form of systematic narrative 

descriptions. Conclusions were drawn by linking the research findings with the training 

objectives, namely improving the skills and economic independence of village youth. Data 

validity was maintained through source and method triangulation techniques, comparing 

data from various sources and collection methods to ensure consistency of information. 

This qualitative approach was chosen because it allows researchers to deeply understand 

the dynamics of shirt screen printing training as a creative economic empowerment strategy 

at the local level. 

C. RESEARCH RESULTS  

 The results of this study show that the shirt screen printing training held in 

Lempangang Village, especially for Karang Taruna members, had a significant impact in 

improving the technical skills, entrepreneurial insights, and motivation of the participants 

to start a creative business. The following are the main findings of this study: 

Peningkatan Keterampilan Teknis 

 Technical skills enhancement is a crucial step in empowering individuals to master 

practical abilities that can be directly applied in economic activities. In the context of screen 

printing training, technical skills serve not only as a means to produce quality products, but 

also as the basis for developing a sustainable creative enterprise. These skills involve various 

interrelated stages and must be mastered thoroughly in order to produce professional and 
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market-competitive screen printing products. The following are the technical skills acquired 

by the participants of the screen printing training in Lempangang Village: 

Picture 2. Participants Observe Introduction to Screen Printing Tools 

Picture 3. Participants Observe the Screen Printing Process 

 In pictures 2 and 3, participants are introduced to various tools used in the screen 

printing process, such as screen printing screen, rack, screen printing ink, and screen 

printing table. The facilitator explained the function of each tool, how to use it, and how 

these tools support each other in producing quality screen prints. In addition, participants 

also witnessed first-hand the practice of the screen printing process, starting from preparing 

the screen with the design that has been inked, applying ink using a rakel, to seeing the final 

results of screen printing on media such as fabric, paper, or other materials. This process 

allows participants to understand the stages of screen printing visually and applicatively, so 

they can learn in a more practical way. By directly seeing each step of the screen printing 

process, from the preparation of tools to the completion of the print on the media, 

participants can relate theory to real action. This is in line with the concept of the Cone of 

Experience theory proposed by Edgar Dale, which states that learning through direct 
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experience, both through observation and practice, provides a deeper understanding than 

using only verbal or visual methods15. 

 The training process is conducted in stages, starting from understanding basic theory 

to hands-on practice, which allows participants to master each stage in screen printing 

production. With a practice-based approach, participants not only gain conceptual 

knowledge, but also get hands-on experience in creating screen printing products16. 

Assistance from experienced trainers during the training helped participants overcome 

various technical obstacles, such as setting racket pressure or avoiding design errors. In 

addition to technical skills, the training also provided materials related to the basics of 

entrepreneurship, such as small business management, marketing strategies, and product 

innovation. Participants stated that they gained new insights on how to manage a screen 

printing business as a business opportunity, including strategies for utilising social media to 

market products. 

Picture 4. Direct Practice of Clothing Screen Printing by Participants 

 At this stage, participants not only observed, but were also directly involved in the shirt 

printing process. They practised using the screen printing tools that had been explained 

earlier, from choosing a design, preparing a screen, to applying ink to the fabric using a 

racket. This hands-on experience provided an opportunity for participants to understand 

proper screen printing techniques and improve their skills. By being directly involved, 

participants gained not only theoretical knowledge, but also more in-depth practical 
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experience. According to Kolb in Experiential Learning Theory (ELT), learning that 

involves direct experience allows individuals to learn more effectively because they are 

actively involved in the process17. Through this process, participants can be more confident 

in applying the screen printing skills they have learnt, as well as motivated to continue 

innovating and developing their screen printing techniques in the future. This opens up 

opportunities for them to explore their creativity and improve their abilities in screen 

printing production in a more professional manner. 

 

Picture 5. Direct Practice of Shirt Screen Printing by Participants 

Increased Entrepreneurial Insight 

 The training not only teaches technical skills in the screen printing process, but also 

provides a strong foundation in entrepreneurship. The participants were taught how to 

manage the overall operations of a screen printing business, from careful financial planning 

to efficient raw material stock management. Good financial management is essential to 

ensure a business can survive in the long run, and avoid losses caused by uncontrolled 

spending18. In this training, participants also gained an understanding of the importance of 

maintaining good relationships with raw material suppliers to ensure smooth and timely 

supply. In addition, they learnt how to interact with customers in a professional manner, be 

it in the form of responsive customer service or effective communication strategies to build 

customer loyalty and expand business networks. With these skills, participants are prepared 
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to run a screen printing business in a more professional and structured manner, and be 

able to survive and thrive in a competitive market. 

 As a crucial part of entrepreneurship, the training also emphasised the importance of 

digital marketing, especially in harnessing the power of social media to promote screen 

printing businesses19. Participants learnt various strategies to use social media platforms, 

such as Instagram, Facebook, or TikTok, as tools to introduce their screen printing 

products to a wider audience20. This training teaches how to create engaging and relevant 

content to build brand awareness, such as product photos or videos that highlight the quality 

and creativity of screen printing designs to attract new customers21. With social media, small 

screen printing businesses can access a wider audience without the need for a large 

marketing budget. Participants were also taught about how to build direct interactions with 

customers through comment sections, direct messages, or other interactive features, which 

helps strengthen relationships and increase customer loyalty. In the long run, this approach 

to marketing through social media helps screen printing businesses to grow and acquire 

more loyal customers22. 

 In addition to operational and marketing management skills, the training also equipped 

participants with knowledge on product innovation, which is key to maintaining the 

competitiveness of screen printing businesses. Participants were given an understanding of 

the importance of continuously adapting to changing market trends, be it through screen 

printing designs that follow the latest styles or creating products that have their own 

characteristics and appeal. Product innovation includes not only creative visual design, but 

also the development of screen printing products that are more functional and in line with 

market needs23, such as the use of more environmentally friendly materials or more 
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efficient screen printing techniques. Participants are also encouraged to think outside the 

box, creating screen printing designs that are different from existing products on the market, 

so that their businesses can have added value that makes them more attractive to customers. 

With technical skills and the ability to innovate, participants are prepared to create screen 

printing products that not only meet high quality standards, but also suit market tastes, 

which in turn can improve the competitiveness and sustainability of their businesses.

 After attending the training, some participants began to show interest in developing a 

shirt printing business independently. They realised that the skills they had acquired could 

be the initial capital to build a sustainable business. Support from the Karang Taruna board 

further strengthened this motivation, especially with the plan to form a joint business group. 

This initiative aims to facilitate participants in starting a business collectively, facilitate access 

to screen printing equipment, and share responsibility for product production and 

marketing. With this collaboration, it is hoped that the screen printing business can grow 

faster, create employment opportunities and improve the village economy. 

Through verbal speech one participant stated: 

 ‘From this training, I learnt the importance of branding and promotion through social 

media. I am also interested in setting up a small screen printing business with my 

friends’. 

In addition, the mentor at this training also added: 

 ‘We not only teach how to screen print, but also provide an understanding of how they 

can make this a promising business opportunity’. 

Overall, this shirt screen printing training made a significant contribution in empowering 

the youth of Lempangang Village. Not only did it improve their technical skills, but it also 

established an entrepreneurial mindset that encourages creativity and innovation. The skills 

acquired through this training are expected to be the first step in developing the village's 

creative economy, while inspiring the younger generation to continue to innovate in creating 

independent business opportunities. With support from various parties, such as Karang 

Taruna and the village community, this pioneering screen printing business has the 

potential to become a new economic sector that contributes to local welfare. 

D. CONCLUSION 

The shirt screen printing training conducted in Lempangang Village, especially for 

Karang Taruna members, has had a positive impact on creative economic empowerment. 

The technical skills acquired by the participants, such as design and screen printing 
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techniques, were able to improve their ability to create quality products. This is evident in 

the participants' ability to produce screen-printed shirts that are not only aesthetically 

appealing, but also have good market potential, especially among villagers and local 

communities. 

In addition to technical skills, the training also succeeded in improving participants' 

understanding of entrepreneurial aspects, such as business management, marketing, and 

branding. Participants began to be interested in developing a screen printing business 

independently and on a group basis. Support from the Karang Taruna board, as well as 

plans to provide additional equipment, further strengthened their motivation for 

entrepreneurship. The success of this training shows that village youth have great potential 

to innovate and create economic opportunities through creative skills. 

However, while the training provided many benefits, some constraints, such as limited 

tools and materials, still need attention. Nevertheless, the high enthusiasm of the 

participants and the commitment of the Karang Taruna board to continue the joint venture 

provide optimism for the sustainability of this programme. Overall, the shirt screen printing 

training not only enriched the skills of the village youth, but also paved the way for them to 

become independent entrepreneurs, contribute to the local economy, and create jobs in 

Lempangang village. 
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