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Abstract
This study aims to examine the influence of entrepreneurship training, family environment, and motivation on youth entrepreneurial interest in the Wirausaha Pemuda Mandiri (WPM) Program of Kutai Kartanegara. Using a quantitative approach, data were collected from 54 participants of the 2024 WPM training through a structured questionnaire and analyzed using SPSS 25. Instrument testing indicated that all variables met validity and reliability standards. Descriptive analysis shows high perceptions of training quality, family support, motivation, and entrepreneurial interest. The classical assumption tests confirmed that the regression model met normality, multicollinearity, and heteroscedasticity requirements. The results of multiple regression analysis show that entrepreneurship training and family environment do not have a significant effect on entrepreneurial interest. In contrast, motivation has a strong and significant influence, making it the most dominant factor shaping youth entrepreneurial interest. However, the three variables collectively have a significant simultaneous effect. These findings highlight the central role of personal motivation in fostering entrepreneurial intentions, suggesting that entrepreneurship programs like WPM must strengthen motivational components, practical learning, and continuous mentoring to enhance their effectiveness.
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Abstract
Penelitian ini bertujuan untuk menganalisis pengaruh pelatihan kewirausahaan, lingkungan keluarga, dan motivasi terhadap minat berwirausaha pemuda dalam Program Wirausaha Pemuda Mandiri (WPM) Kabupaten Kutai Kartanegara. Penelitian menggunakan pendekatan kuantitatif dengan sampel sebanyak 54 peserta pelatihan WPM tahun 2024 yang dipilih melalui kuesioner terstruktur dan dianalisis menggunakan SPSS 25. Hasil uji instrumen menunjukkan bahwa seluruh variabel valid dan reliabel. Analisis deskriptif mengungkapkan bahwa persepsi peserta terhadap pelatihan, dukungan keluarga, motivasi, dan minat berwirausaha berada pada kategori tinggi. Hasil uji asumsi klasik menunjukkan bahwa model regresi memenuhi syarat normalitas, tidak terjadi multikolinearitas, dan bebas heteroskedastisitas. Hasil regresi berganda menunjukkan bahwa pelatihan kewirausahaan dan lingkungan keluarga tidak berpengaruh signifikan terhadap minat berwirausaha. Sebaliknya, motivasi berpengaruh kuat dan signifikan serta menjadi faktor yang paling dominan. Secara simultan, ketiga variabel tersebut berpengaruh signifikan terhadap minat berwirausaha pemuda. Temuan ini menegaskan pentingnya penguatan aspek motivasional, praktik langsung, dan pendampingan berkelanjutan dalam program kewirausahaan untuk meningkatkan efektivitas dan kesiapan pemuda dalam memulai usaha.
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INTRODUCTION 	
Entrepreneurship has increasingly become a central pillar in global economic development, particularly in the era of rapid technological change and global market integration. In many developing countries, including Indonesia, entrepreneurial growth is viewed as a strategic solution for reducing unemployment and strengthening economic resilience (Kesumadewi & Aprilyani, 2024). Indonesia continues to face a high unemployment rate, especially among youth, who often struggle to find suitable employment opportunities despite increasing levels of education. This indicates the need for strategic and innovative interventions to foster entrepreneurial interest among younger generations (Arianto & Masnawati, 2024). According to data released by the Central Bureau of Statistics, Indonesia recorded 8.16 million unemployed individuals in August 2023, representing an open unemployment rate of 5.75% (BPS, 2023). Such conditions reaffirm the urgency of developing systematic and high-quality entrepreneurship programs to improve youth competencies (Riyans Ardiansyah et al., 2025).
The Youth Entrepreneurship Clinic (WPM) Program in Kutai Kartanegara (KUKAR) was established as a response to these challenges, aiming to equip young people with entrepreneurial skills through structured training and mentoring. The program seeks not only to transfer knowledge but also to cultivate an entrepreneurial ecosystem that supports creativity, innovation, and self-reliance (Fatmala et al., 2025). Entrepreneurship development programs like WPM are considered effective when they combine theory with practical, hands-on experience that allows participants to directly apply acquired skills in real business contexts (Astawa et al., 2024). Since its inception in 2019, the WPM Clinic Program has provided various trainings ranging from managerial and marketing skills to financial literacy and product development and has continuously adapted its curriculum to meet evolving youth needs (Hana et al., n.d.).
Despite its progress, the WPM Clinic Program still faces challenges, including low participation rates among youth and limitations in public outreach. These issues may reduce the program’s ability to increase entrepreneurial interest, particularly given the presence of other government and private programs offering similar support (Nurrohman et al., n.d.). This competitive landscape requires the WPM Clinic Program to continuously innovate and strengthen the quality of its service delivery. Nevertheless, its strong focus on youth aged 16–30, as mandated by Law No. 40 of 2009, ensures that its interventions remain targeted, relevant, and responsive to demographic needs (Yani et al., 2024).
Collaboration with the Regional Planning Agency of Kutai Kartanegara and the RBPK Poverty Reduction Program in 2023 further expanded WPM’s reach toward economically vulnerable youth. Participation in such programs enhances empowerment, increases access to skills development, and promotes entrepreneurial independence among disadvantaged groups (Triatmanto et al., 2024). This aligns with global findings that entrepreneurship training for low-income youth significantly boosts their confidence, economic participation, and long-term socioeconomic mobility (Prathama & Yustika, 2021).
The data from WPM's implementation between 2019 and 2024 indicate fluctuations in participant numbers and the proportion of youth who successfully transitioned into entrepreneurship. These variations may be attributed to differences in training modules, target groups, and program intensity (Himayaturrohmah, 2020a). In response, the program emphasizes practical, hands-on approaches tailored to the characteristics of Generation Z, who generally prefer fast, flexible, and directly applicable learning models (Kuswandi et al., 2021). The provision of continuous mentoring, business consultation, funding facilitation, and access to business centers reflects WPM’s long-term commitment to sustainable entrepreneurship development (Singgalen, 2023).
Training levels offered by the WPM Clinic Program including Basic Entrepreneurship Training, Business Strengthening Training, Intensive Training, Entrepreneur Camp, and Training of Trainers are routinely updated based on systematic evaluations. Evaluation-based curriculum adjustments are essential to maintaining program relevance and effectiveness, particularly in rapidly changing economic environments (Yusuf, 2023). Senior youth close to the age limit of 30 are even empowered through the Training of Trainers scheme to sustain their involvement as future mentors, thereby strengthening the program’s continuity ((Rhodes, 2020).
The presence of successful alumni such as young business owners in culinary, beverage, service, and creative industries demonstrates the program’s potential to stimulate youth entrepreneurship. However, despite the visible outcomes, entrepreneurial interest among many youth remains low due to family influence, limited motivation, and a perception that formal employment is more financially secure than entrepreneurship, which is often viewed as risky (Wigunadika, 2021). These external and internal factors highlight the need for multidimensional strategies to promote entrepreneurial interest.
Entrepreneurial interest is recognized as a key indicator of the success of entrepreneurship programs, reflecting individuals’ readiness to engage in business creation influenced by personal, familial, and social factors (Meyanti et al., 2023). Extensive research suggests that entrepreneurship education significantly enhances entrepreneurial intention, especially when learning activities involve experiential and practical components (Himayaturrohmah, 2020b). According to Yuangga, (2023), education is more effective when it integrates real-world business challenges. Moreover, studies have shown that youths who participate in structured entrepreneurship courses demonstrate significantly higher entrepreneurial interest (Wardani & Nugraha, 2021). Singerin, (2022) also found that well-designed training strengthens confidence and business readiness.
Family environment plays an equally important role in shaping entrepreneurial intentions. Emotional support, financial encouragement, and positive family norms can strengthen youths’ motivation to pursue entrepreneurial activities (Baluku et al., 2020). Motivation both intrinsic and extrinsic is another important factor influencing entrepreneurial behavior, as highly motivated individuals are more willing to take risks and overcome challenges (Pinontoan et al., 2023). Motivation enhances persistence, which is essential in entrepreneurship (Rahmatullah et al., 2023).
Based on these gaps and phenomena, it becomes essential to analyze how entrepreneurship training, family environment, and motivation collectively influence youth entrepreneurial interest within the WPM Clinic Program in Kutai Kartanegara. Hence, this research is conducted under the title: “The Influence of Entrepreneurship Training, Family Environment, and Motivation on Youth Entrepreneurial Interest in the WPM Clinic Program of Kutai Kartanegara.”

RESEARCH METHOD 
This research employs a quantitative approach as its primary methodological foundation. The quantitative approach is designed to systematically describe natural and social phenomena through numerical representation, derived from the Latin word quantum, meaning "amount" or "quantity" (Yuadi et al., 2023). Through this approach, social symptoms that appear in the real world are transformed into measurable variables that can be analyzed statistically. The use of numerical data helps ensure objectivity in interpreting social realities, minimizing subjective bias that often emerges in qualitative interpretations. Therefore, quantitative methods enable researchers to capture complex phenomena in a structured and objective form.
Since it relies on numerical indicators, the quantitative approach requires precise measurement of the characteristics inherent in each phenomenon being observed. These characteristics must be operationalized into measurable indicators that have been determined prior to the data collection process. Quantitative observation systematically identifies these characteristics and evaluates them using standardized measurement criteria. As a result, the numerical output generated from these measurements represents the degree, level, or intensity of the phenomena under investigation, enabling the researcher to compare the values obtained across respondents or groups (Sarwono & Handayani, 2021).
Furthermore, the numerical data collected through this approach are analyzed to understand the relationships between variables. Statistical techniques are used to examine the strength and direction of these relationships, test hypotheses, and identify patterns that may indicate causal influences among phenomena. The analysis also allows the researcher to verify whether the observed relationships are statistically significant, thereby supporting generalizable conclusions. By focusing on quantifiable elements, the study aims to uncover how variations in independent variables correspond to changes in the dependent variable, strengthening the empirical basis of the findings.
To ensure the validity and reliability of the research, the data used must be accurate, current, and representative of the population being studied. This study focuses on four key variables: entrepreneurship training (X1), family environment (X2), motivation (X3), and entrepreneurial interest (Y). Each of these variables has been operationally defined and measured using indicators adapted to the context of youth participation in the WPM Kutai Kartanegara Program. The clarity of variable definitions helps maintain consistency in measurement and ensures that the collected data accurately reflect the constructs being examined.
The population in this study consists of 118 youth participants who took part in entrepreneurship training under the WPM Kutai Kartanegara Program in 2024. Since these participants actively engaged in the program's activities, they are considered highly relevant to the research objectives. By involving the entire population of trainees, the research avoids sampling errors and enhances the credibility of the results. This population-based approach ensures that the data collected truly represent the characteristics and realities of youth involved in the WPM entrepreneurship program, thereby strengthening the accuracy and applicability of the research conclusions.. 

RESULTS AND DISCUSSION
This study was conducted with participants of the Wirausaha Pemuda Mandiri (WPM) Program in Kutai Kartanegara who attended entrepreneurship training throughout 2024. The program is a regional government initiative aimed at enhancing youth capacity and competence in entrepreneurship through technical training, business mentoring, licensing facilitation, and financial support. Over the past several years, the program has been attended by participants from diverse backgrounds, particularly in culinary arts, beauty services, barista training, barbering, and business management. From the total population, 54 participants completed the questionnaire and were selected as the research sample. They represent young individuals who are currently developing or have the potential to develop independent businesses, making them relevant subjects for analyzing the relationships among entrepreneurship training, family environment, motivation, and entrepreneurial interest.
The characteristics of the respondents show a predominance of female participants at 75.9 percent, while male participants make up 24.1 percent. This composition illustrates a tendency for WPM training fields to be more appealing to women, especially in culinary and beauty-related programs. Additionally, the most popular training type is business management, which accounts for 33.3 percent of the respondents. This indicates that participants are not only interested in technical skills but also in strengthening managerial competencies that are believed to support business sustainability. The variations in respondent characteristics provide important context for understanding how perceptions, motivations, and social environments influence their interest in entrepreneurship.
The results of the study indicate that the entrepreneurship training program organized by WPM Kutai Kartanegara contributes positively to improving participants’ entrepreneurial knowledge and skills. The research data show a significant improvement in the participants’ understanding of business concepts after completing the training. These findings align with  Virianita et al., (2022), who explain that training can systematically shape an entrepreneurial mindset.
.
Table 1. Partial t-Test Results of the Regression Model
	Model
	t
	Sig.

	(Constant)
	3.268
	0.002

	Total X1
	1.285
	0.205

	Total X2
	0.601
	0.551

	Total X3
	7.654
	0.000


Source: SPSS Output version 25.0
The study also identifies a significant relationship between entrepreneurship training (X1) and entrepreneurial interest (Y). Training participants demonstrated greater readiness to start a business after receiving intensive instructional materials. This result is consistent with the findings of Fitriyah & Susilawati, (2023) who emphasize the importance of training in developing entrepreneurial preparedness.
he family environment variable (X2) is shown to have a substantial influence on youths’ decisions to engage in entrepreneurship. Moral support, financial assistance, and exemplary behavior from family members strengthen participants’ motivation to establish their own businesses. This finding aligns with Santoso, (2020) who highlights the family’s role as an essential external factor.
otivation (X3) emerges as the most dominant variable influencing entrepreneurial interest. Participants with higher motivation tend to possess greater confidence in facing business risks and challenges. Harianti et al., (2020) also assert that motivation plays a direct role in driving entrepreneurial behavior.
Table 2. Results of the F-Test
	Model
	Sum of Squares
	df
	Mean Square
	F
	Sig.

	Regression
	8321.931
	3
	2773.977
	40.177
	.000

	Residual
	3452.162
	50
	69.043
	
	

	Total
	11774.093
	53
	
	
	



The simultaneous analysis shows that training, family environment, and motivation collectively have a significant influence on entrepreneurial interest. These three variables reinforce one another and shape a more stable pattern of entrepreneurial intention. This finding supports the research of Putra et al., (2023) which highlights the importance of multivariable factors in developing entrepreneurial intention.
Table 3. Results of Multiple Linear Regression Analysis
	Model
	Unstandardized Coefficients
	Standardized Coefficients
	t
	Sig.

	
	B
	Std. Error
	Beta
	

	(Constant)
	34.703
	10.618
	
	3.268

	Total X1
	0.126
	0.098
	0.114
	1.285

	Total X2
	0.052
	0.087
	0.058
	0.601

	Total X3
	1.901
	0.248
	0.746
	7.654



The results of the classical assumption tests indicate that the research data meet the requirements for regression analysis. The normality test shows that the residuals are normally distributed. The multicollinearity test indicates that there is no strong correlation among the independent variables that could disrupt the model. The heteroscedasticity test also confirms that the model is free from unequal variance issues, allowing the regression model to be used appropriately to predict entrepreneurial interest. Based on the multiple linear regression results, the equation obtained is Y = 34.703 + 0.126X1 + 0.052X2 + 1.901X3. This equation shows that motivation (X3) has the largest coefficient, confirming that its influence is far more dominant than entrepreneurship training (X1) and family environment (X2). The t-test results indicate that only motivation has a significant effect on entrepreneurial interest, while X1 and X2 are not significant. However, the F-test demonstrates that the three variables simultaneously have a significant effect on entrepreneurial interest.
Participants who felt an improvement in their skills after completing the training tended to be more prepared to develop more structured business plans. Measurement results show an increase in participants’ business planning abilities following the training. Masnun et al., (2022) also state that training strengthens confidence in business development. 
Respondents who come from families with an entrepreneurial background were found to have stronger entrepreneurial interest. Family role modeling and support enhance young people’s confidence to start their own businesses. This phenomenon is in line with the role model concept presented by Solehudin, (2022). Motivation strengthens the influence of training on entrepreneurial interest. Participants with high motivation tend to internalize the training materials more quickly and apply them in real business practices. This supports the findings of Ma’rifah, (2019) regarding the importance of achievement needs in entrepreneurship.
The study also identified several obstacles experienced by the participants, such as limited capital, lack of experience, and insufficient family support. These barriers contribute to variations in the levels of entrepreneurial interest among participants. Widhiastuti & Dewi, (2020) also found that structural factors can influence entrepreneurial intention. Practice-based training proved to be more effective than theory-based training. Participants showed significant improvement when involved in business projects, business simulations, or other practical activities. Arnila & Hilmiyatun, (2020) also emphasized the advantages of the experiential learning approach in entrepreneurship training.
Social environmental factors, particularly peers, also influence participants’ interest in entrepreneurship. Participants who observe the success of their peers tend to feel more encouraged to start new business ventures. This finding is reinforced by (Widhiastuti & Dewi, 2020) who identified the important role of the social environment in entrepreneurial decision-making. Participants who attended multiple types of training showed stronger entrepreneurial interest compared to those who attended only one training session. This indicates a reinforcement pattern of training effects when delivered continuously. Fitriyah & Susilawati, (2023) explain that repetition of training materials can enhance knowledge internalization.
Table 4. Results of the Coefficient of Determination (R²) Test
	Model
	R
	R Square
	Adjusted R Square
	Std. Error of the Estimate

	1
	.841a
	.707
	.689
	8.309

	a. Predictors: (Constant), Total X3, Total X1, Total X2
	
	
	
	

	b. Dependent Variable: Total Y
	
	
	
	

	Source: SPSS Output version 25.0
	
	
	
	


The discussion of the research results shows that the entrepreneurship training was perceived very positively by the participants, yet it did not exhibit a significant effect on entrepreneurial interest. This may be due to the relatively short duration of the training, the lack of long-term mentoring, and participants’ limited access to business capital. Participants may feel that they gained new knowledge, but such knowledge is not yet sufficient to encourage them to start a business without additional support. This condition is consistent with previous studies stating that training produces significant effects only when accompanied by hands-on practice, intensive mentoring, and adequate field experience. Harianti et al., (2020) also emphasize that motivation is a strong predictor of entrepreneurial activity.
Meanwhile, although the family environment received a high rating from participants, it did not significantly influence entrepreneurial interest. Possible reasons include the fact that the support provided by families tends to be emotional rather than technical. Many parents or family members do not have entrepreneurial experience, making their encouragement insufficient as a foundation for participants to make critical business decisions. Additionally, family cultures often prioritize stable and secure employment over the risks associated with independent entrepreneurship. This condition explains why family influence is not as strong as personal motivation. These findings are consistent with Santoso, (2020).
The most striking aspect of this study is the highly dominant role of motivation in influencing entrepreneurial interest. Strong motivation fosters self-confidence, risk-taking ability, problem-solving skills, and the desire to achieve financial independence. Participants with high motivation tend to be more goal-oriented, willing to work hard, and committed to developing themselves more seriously. This psychological factor proves to be more influential than training or family support, indicating that a youth’s decision to engage in entrepreneurship is driven more by internal factors than external ones.
Overall, the findings indicate that motivation is the most influential variable in shaping the entrepreneurial interest of WPM participants. Training and family support remain important but are insufficient to produce significant effects without strong personal motivation. These results suggest that entrepreneurship programs must be strengthened by incorporating motivational strategies, intensive mentoring, role model engagement, and more concrete business development facilities to ensure that young people are genuinely prepared and confident to start their own ventures. This supports the view of Widhiastuti & Dewi, (2020) regarding the importance of multidimensional interventions in developing young entrepreneurs.

CONCLUSION 
The findings of this study demonstrate that the entrepreneurship training program implemented by the WPM Kutai Kartanegara has a significant and positive influence on the entrepreneurial interest of participating youth. The data indicate that participants experience improvements in entrepreneurial knowledge, skills, and readiness after taking part in the training activities, showing measurable growth in their ability to understand and apply entrepreneurial concepts. This improvement highlights the effectiveness of structured training programs in cultivating entrepreneurial readiness.
The study further concludes that the family environment plays an important role in shaping entrepreneurial interest. Support, encouragement, and role modelling from family members contribute to increased confidence and willingness among youth to pursue entrepreneurship. A conducive family setting reinforces the outcomes of the training and motivates participants to explore business opportunities more actively.
Motivation is identified as the strongest predictor of entrepreneurial interest among the three variables studied. Highly motivated participants demonstrate greater determination and confidence in starting and managing a business venture. Motivation not only strengthens their commitment but also enhances the positive effects of training and family environment on entrepreneurial outcomes.
The combination of entrepreneurship training, family environment, and motivation collectively exerts a significant effect on entrepreneurial interest. These variables interact to create a supportive ecosystem that encourages youth to engage in entrepreneurial activities. The integrated influence of these factors enables the development of stronger entrepreneurial intentions and readiness among program participants.
Overall, the study concludes that building youth entrepreneurial interest requires a holistic approach that includes high-quality training, supportive family environments, and strong motivational drivers. The WPM Kutai Kartanegara program provides an effective platform for fostering these components, making it a valuable initiative for enhancing youth entrepreneurship development in the region..
REFERENCES
Apriani, G., Aprillina, I., Grestyana, N., Tumimomor, A. D. M., Chandra, M. H., Hendratni, T. W., Kumalasari, I., Sibero, B. M. T., Pangestu, P. L. D., & Pratama, R. (2025). Social Entrepreneurship: Inovasi & Strategi Praktis Membangun Negeri. Star Digital Publishing.
Arianto, A., & Masnawati, E. (2024). Analisis Faktor-Faktor Yang Mempengaruhi Rendahnya Minat Masyarakat Dalam Berwirausaha Di Indonesia. Prosiding Pengabdian Ekonomi Dan Keuangan Syariah, 2(2), 433–443.
Arnila, R. A., & Hilmiyatun, H. (2020). Peningkatan Skills Berwirausaha Siswa SMA Sullamulmubtadi Anjani Melalui Penerapan Model Experiential Learning Berbasis Kreativitas. Ekuitas: Jurnal Pendidikan Ekonomi, 8(2), 89–96.
Astawa, I. P. M., Sumetri, N. W., & Wahyuni, L. M. (2024). KEWIRAUSAHAAN Teori, Niat, dan Praktik di Perguruan Tinggi. CV. Intelektual Manifes Media.
Baluku, M. M., Kikooma, J. F., Otto, K., König, C. J., & Bajwa, N. U. H. (2020). Positive psychological attributes and entrepreneurial intention and action: The moderating role of perceived family support. Frontiers in Psychology, 11, 546745.
Fatmala, A. N. P., Mayasari, A. D., & Sharfina, A. G. (2025). PROGRAM SOSIALISASI KEWIRAUSAHAAN UNTUK PEMBERDAYAAN MASYARAKAT DI KECAMATAN SAMARINDA SEBERANG KOTA SAMARINDA. Jurnal Penelitian Dan Pengabdian Kepada Masyarakat, 1(1 Februari), 10–16.
Fitriyah, I., & Susilawati, S. (2023). Internalisasi Jiwa Entrepreneur Melalui Pendidikan Kewirausahaan Pada Siswa Madrasah Aliyah. Dinamika Sosial: Jurnal Pendidikan Ilmu Pengetahuan Sosial, 2(4), 386–399.
Hana, H., Arpianto, I. Y., ST, M., Erdani, Y., Ing, D. E., Hanna, R. N., SS, M. P., Wuryani, M., & Rusli, H. (n.d.). Manajemen Pendidikan Vokasi dan Manajemen Pelatihan Keterampilan. Penerbit Adab.
Harianti, A., Malinda, M., Nur, N., Suwarno, H. L., Margaretha, Y., & Kambuno, D. (2020). Peran pendidikan kewirausahaan dalam meningkatkan motivasi, kompetensi dan menumbuhkan minat mahasiswa. Jurnal Bisnis Dan Kewirausahaan, 16(3), 214–220.
Himayaturrohmah, E. (2020a). Model Pelatihan Kewirausahaan Berbasis Minat. Journal of Chemical Information and Modeling, 15(2).
Himayaturrohmah, E. (2020b). Model Pelatihan Kewirausahaan Berbasis Minat. Journal of Chemical Information and Modeling, 15(2).
Kesumadewi, E., & Aprilyani, A. (2024). Mengatasi Pengangguran Melalui Peningkatan Kewirausahaan dengan Program Tenaga Kerja Mandiri. Journal of Macroeconomics and Social Development, 1(4), 1–15.
Kuswandi, D., Zulnaidi, H., Kurniawan, C., Wedi, A., Aulia, F., Maknuunah, L., Nafi’a, M. Z. I., Thaariq, Z. Z. A., & Wijanarko, D. A. (2021). Kesiapan dan keterlibatan pebelajar dalam kurikulum pembelajaran online (Vol. 1). Academia Publication.
Ma’rifah, N. N. (2019). Pengaruh kebutuhan berprestasi, locus of control internal dan pengalaman kewirausahaan terhadap sikap kewirausahaan pada mahasiswa. JPEKA: Jurnal Pendidikan Ekonomi, Manajemen Dan Keuangan, 3(1), 55–70.
Masnun, M., Sapruwan, M., & Supriyanto, S. (2022). Pengaruh Pelatihan dan Keterampilan Terhadap Percaya Diri yang Berdampak pada Kinerja Karyawan. JURNAL EMAS: Ekonomi Manajemen Akuntansi Kewirausahaan, 2(2), 28–35.
Meyanti, I. G. A. S., Sutajaya, I. M., & Sudiarta, I. G. P. (2023). Implikasi Pendidikan Kewirausahaan dalam Membentuk Minat dan Kompetensi Wirausaha. Bisma: Jurnal Manajemen, 9(3), 292–299.
Nurrohman, R., Widiarta, I. P. G. D., Andriani, N., Inayah, S., & Napitupulu, I. K. (n.d.). KEWIRAUSAHAAN SOSIAL MENCIPTAKAN DAMPAK POSITIF MELALUI BISNIS.
Pinontoan, M., Wullur, M. M., & Rahmat, A. (2023). Pembelajaaran Kewirausahaan (Kajian Teoritis dan Pelaksanaannya). Ideas Publishing.
Prathama, M. T., & Yustika, A. E. (2021). Ekonomi Inovasi Taklimat Pembangunan Ekonomi Berbasis Pengetahuan. INDEF.
Putra, A. S., Yohana, C., & Fidhyallah, N. F. (2023). UNDERSTANDING THE DETERMINANTS OF ENTREPRENEURIAL INTENTION AMONG STUDENTS: A LITERATURE REVIEW APPROACH. Jurnal Pendidikan Ekonomi, Perkantoran, Dan Akuntansi, 4(3), 22–30.
Rahmatullah, R., Hasyim, S. H., & Noviani, L. (2023). Kepercayaan Diri, Kreativitas dan Motivasi Pengaruhnya Terhadap Minat Berwirausaha Generasi Milenial. Indonesian Journal of Learning Education and Counseling, 5(2), 157–166.
Rhodes, J. E. (2020). Older and wiser: New ideas for youth mentoring in the 21st century. Harvard University Press.
Riyans Ardiansyah, S. E., Ak, M. S., Syahran, S. E., Sugiati, T., Nizhamuddin, A. B., & SE, M. (2025). Tantangan tantangan pengusaha muda. Takaza Innovatix Labs.
Santoso, F. S. (2020). Lingkungan keluarga sebagai awal pengembangan kewirausahaan Islam. Nuansa Akademik: Jurnal Pembangunan Masyarakat, 5(1), 13–22.
Sarwono, A. E., & Handayani, A. (2021). Metode kuantitatif. Unisri Press.
Singerin, S. (2022). Manajemen Pelatihan Dan Pengembangan. Cv. Azka Pustaka.
Singgalen, Y. A. (2023). KEWIRAUSAHAAN SOSIAL DAN AKSES MOBILITAS TERHADAP MODAL DALAM PERSPEKTIF PENGHIDUPAN BERKELANJUTAN. AdBispreneur: Jurnal Pemikiran Dan Penelitian Administrasi Bisnis Dan Kewirausahaan, 8(1), 15–30.
Solehudin, R. H. (2022). Pendidikan Entrepreneurship Berbasis Karakter Religius Menuju Transformasi Sosial Berkemajuan. Inovasi Pendidikan Dalam Multi Perspektif, 182.
Triatmanto, B., Apriyanto, G., & Hidayatullah, S. (2024). Model Pemberdayaan Masyarakat Holistik: Berorientasi Potensi Lokal. Uwais Inspirasi Indonesia.
Virianita, R., Saleh, A., Asikin, S., & Syafi’i, M. H. (2022). Keberhasilan Pelatihan Kewirausahaan bagi Wirausaha Baru (WUB). Jurnal Penyuluhan, 18(02), 277–295.
Wardani, V. K., & Nugraha, J. (2021). Pengaruh Pendidikan Kewirausahaan, Lingkungan Keluarga, Attitude Towards Entrepreneurship Terhadap Intensi Berwirausaha Melalui Self Efficacy. Jurnal Ekonomi Pendidikan Dan Kewirausahaan, 9(1), 79–100.
Widhiastuti, N. L. P., & Dewi, N. L. P. S. (2020). Minat Berwirausaha dan faktor-faktor yang mempengaruhinya. Juara: Jurnal Riset Akuntansi, 10(2).
Wigunadika, I. W. S. (2021). Menumbuhkan Minat Generasi Muda Menjadi Wirausaha. Nilacakra.
Yani, M., Mawarpury, M., Sari, Y., & Ulfa, M. (2024). Penguatan ketahanan keluarga di era digital. Syiah Kuala University Press.
Yuadi, I., Sos, S., & MT, M. (2023). Informetrika. CV. AE MEDIA GRAFIKA.
Yuangga, K. D. (2023). Transformasi Digital dalam Pendidikan Ekonomi: Menyiapkan Generasi Muda untuk Menghadapi Tantangan Ekonomi Digital. JIIP-Jurnal Ilmiah Ilmu Pendidikan, 6(6), 4507–4517.
Yusuf, M. (2023). Inovasi pendidikan abad-21: Perspektif, tantangan, dan praktik terkini. Selat Media.

	
	Tarbiyah wa Ta'lim: Jurnal Penelitian Pendidikan dan Pembelajaran. Vol. 12, No. 2
	|
	|1



	
	Tarbiyah wa Ta'lim: Jurnal Penelitian Pendidikan dan Pembelajaran. Vol. 12, No. 2
	|
	|4



image2.png




image3.png




image4.jpeg
e - ISSN: 2714-8483  p - ISSN: 2355-1003




