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Abstract 
 
Islamic financial inclusion remains a challenge in Indonesia, particularly in regions where access, 
financial literacy, and public confidence in Islamic financial services vary across communities. 
This study investigates the factors associated with Islamic financial inclusion across the ten 
regencies and cities of East Kalimantan, Indonesia, with particular attention to Islamic fintech, 
trust in Islamic financial institutions, Islamic financial literacy, and attitudes toward Islamic 
financial services. A sequential explanatory mixed-methods design was adopted. The quantitative 
phase involved 160 productive-age respondents, with the data analysed using Partial Least Squares 
Structural Equation Modeling (PLS-SEM). This analysis was subsequently complemented by 
qualitative interviews with representatives of Islamic financial institutions and academia. The 
results indicate that Islamic fintech has significant effects on both attitudes toward Islamic financial 
services and Islamic financial inclusion. Trust and Islamic financial literacy significantly influence 
attitudes but do not have significant direct effects on Islamic financial inclusion. The findings 
further indicate that attitudes play a mediating role in the relationships between Islamic fintech, 
trust, Islamic financial literacy, and Islamic financial inclusion. Qualitative evidence highlights 
digital accessibility, service convenience, and institutional credibility as important factors 
supporting the adoption of Islamic financial services. At the same time, limited understanding of 
Islamic financial products, unequal access, and insufficient practical financial experience remain 
important barriers. These findings suggest that expanding Islamic financial inclusion requires an 
integrated approach that combines digital financial innovation, stronger institutional trust, 
improved financial literacy, and wider access to Sharia-compliant financial services. 
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INTRODUCTION 
Over the past 20 years, financial inclusion has been a significant part of the global development 

agenda. In general, it refers to the accessibility and availability of formal financial services for people and 
companies in various societal groups (Bank, 2023). Financial inclusion encompasses more than physical 
access; it also refers to people's capacity to access and use reasonably priced, safe, suitable financial 
products that are provided in an ethical and sustainable way. Payments, savings, finance, and insurance 
are all included in these services (Pandey et al., 2022). Islamic financial inclusion provides a unique 
opportunity to increase access to financial services while upholding sharia principles within this larger 
objective. Its advancement is thought to be pertinent to advancing more equitable welfare and bolstering 
economic. 

Islamic financial inclusion provides a unique opportunity to increase access to financial services 
while upholding sharia principles within this larger objective. Its advancement is thought to be important 
for boosting economic resilience and advancing more equitable wellbeing. According to other studies 
(Novreska & Arundina, 2024); (Valdebenito & Pino, 2022); (Ahmed & Salleh, 2016), increased access to 
Islamic financial services has been linked to advances in human development, poverty alleviation, and 
financial system stability. But the mere fact that Islamic financial solutions are available does not ensure 
that they will be used effectively. The degree to which communities are willing and able to employ these 
services is also influenced by public trust and adequate understanding of Islamic financial concepts 
(Damra et al., 2023). 

In this situation, financial literacy plays a crucial role. Improved knowledge of financial ideas and 
products can help lower-income populations become more economically empowered and promote more 
positive perceptions of Islamic financial services (Njanike & Mpofu, 2024). At the same time, Islamic 
fintech has emerged as a different avenue for expanding financial access due to the quick advancement of 
technology (Damra et al., 2023). Digital financial platforms can help reach those who have historically 
had trouble accessing traditional financial institutions, overcome geographical restrictions, and streamline 
service delivery. As a result, the availability of financial institutions is only one aspect of the growth of 
Islamic financial inclusion; other factors include the relationship between knowledge, trust, technology, 
and personal attitudes. 

Indonesia still has a significant gap in Islamic financial inclusion and literacy despite these 
opportunities. The Islamic financial literacy index was 39.11%, significantly lower than the national 
financial literacy rate of 65.43%, according to data from the Financial Services Authority (OJK, 2024). 
The Islamic financial inclusion percentage was just 12.88%, whereas the national financial inclusion rate 
was 75.02%, indicating a comparable discrepancy. These numbers show that equivalent levels of 
community participation and utilization have not yet coincided with the growth of Islamic financial 
institutions. Inadequate financial education, a lack of trust, and a lack of awareness continue to be 
obstacles that could prevent Islamic financial services from being widely adopted (Bouzekouk & Mansor, 
2026; Fitria, 2025; Suaidi, 2025). 

The issue is especially pertinent in East Kalimantan, where disparities in access and financial 
literacy among populations may affect the use of Islamic financial services (Anwar & Adhimursandi, 
2026; Azqia et al., 2024; Priyandono et al., 2025). Variations in the socioeconomic and physical features 
of the region may influence financial access, according to reports from BPS and Bank Indonesia personnel 
in East Kalimantan. Furthermore, the comparatively low use of Islamic financial services in East 
Kalimantan is linked to low levels of trust, a lack of focused financial education, and a lack of public 
awareness of Islamic financial products  (Mona hayati et al., 2022). These circumstances imply that 
improving Islamic financial inclusion in the province requires understanding both the broader institutional 
framework in which financial services are offered and individual-level characteristics. 
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The existing literature, however, leaves several issues unresolved. First, many previous studies 
have examined Islamic financial inclusion within particular cities, districts, or population groups, resulting 
in evidence that may not fully capture the dynamics of inclusion at the regional level (Hidayat et al., 2024; 
Kadir et al., 2025; Mungar-Jackpersad et al., 2025; Pratiwi, 2024; Wen et al., 2024). Second, research in 
this area has largely relied on quantitative methods, while qualitative insights from Islamic financial 
institutions and other relevant stakeholders have received comparatively less attention. Such insights are 
important for explaining why statistical relationships occur and how institutional practices may influence 
financial inclusion. Third, although Islamic financial literacy, trust, and Islamic fintech have been 
examined as factors associated with financial inclusion, less attention has been given to the role of 
attitudes toward Islamic financial services as a mechanism through which these factors may translate into 
actual inclusion outcomes. Moreover, empirical evidence from East Kalimantan remains relatively 
limited, despite the province's growing economic significance and its strategic position in relation to 
Indonesia's new capital city. 

Addressing these gaps, this study investigates the effects of Islamic financial literacy, trust in 
Islamic financial institutions, and Islamic fintech on Islamic financial inclusion, while examining attitudes 
toward Islamic financial services as a mediating mechanism. The study offers three main contributions. 
First, it provides evidence covering the ten regencies and cities of East Kalimantan, thereby extending the 
geographical scope of existing research. Second, it brings together Islamic financial literacy, trust, and 
Islamic fintech within a behavioural framework that considers attitudes toward Islamic financial services 
as a mediating factor. Third, the study adopts a mixed-methods design by combining PLS-SEM with 
interviews involving relevant Islamic financial institutions and stakeholders. This design enables the 
quantitative relationships to be complemented by contextual explanations regarding the institutional and 
behavioural factors that shape Islamic financial inclusion in the region. 

The qualitative component is particularly relevant because the determinants of Islamic financial 
inclusion may extend beyond individual characteristics captured through survey responses. The policies 
of Islamic financial institutions, the quality of services provided, financial education initiatives, and 
practitioners' perceptions may help explain the mechanisms behind the quantitative relationships 
identified in the study. Accordingly, interviews were conducted with selected institutions and stakeholders 
in East Kalimantan, including Bank Kaltimtara Syariah, Islamic Pawnshop, the Kita Bersama Zakat 
Institution, and Unikarta. The qualitative findings are used to contextualise and validate the quantitative 
results while providing additional insight into the institutional and regional factors that may facilitate or 
constrain Islamic financial inclusion in East Kalimantan. 

 
LITERATURE REVIEW 
Islamic Financial Inclusion 

Islamic financial inclusion can be understood as the extent to which individuals and businesses are 
able to access and utilise formal financial products and services that operate in accordance with Islamic 
principles. The concept extends beyond the physical availability of financial institutions because it also 
considers whether financial services are accessible, affordable, appropriate, and consistent with Sharia 
requirements. In this regard, Islamic financial inclusion distinguishes itself from conventional financial 
inclusion by incorporating ethical and religious considerations into financial transactions. Activities 
involving riba (interest), gharar (excessive uncertainty), and maysir (gambling) are prohibited, while 
principles such as fairness, transparency, and risk-sharing are emphasised. Through these characteristics, 
Islamic financial inclusion has the potential to contribute to broader economic participation, poverty 
reduction, and social welfare (OJK., 2017; Cahyani & Al Mu’arrifin., 2024). 

Households and businesses can engage in vital economic activities including saving, investing, 
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financing, and risk management when they have access to the right financial services. Thus, increased 
economic involvement, more fair income distribution, and sustainable economic development have all 
been linked to financial inclusion (Suseno & Fitriyani, 2018; Saha & Qin, 2023; Damayanthi, 2024). A 
variety of tools, such as Islamic banking, Islamic microfinance, zakat, waqf, and Islamic fintech, can help 
advance the inclusion goal within the Islamic financial system. These tools offer several ways for people 
and communities to access financial services while upholding Islamic moral standards. Therefore, Islamic 
financial inclusion is a crucial element of inclusive development, especially in nations where Islamic 
finance plays a significant role in the financial system. 
Islamic Financial Technology (Islamic Fintech) 

Islamic fintech uses technological advancements to provide financial services and products that adhere 
to Islamic standards. Peer-to-peer financing, crowdsourcing, digital payments, and other technology-
enabled financial solutions are just a few of the services that financial institutions have been able to offer 
because of digital technologies. While these services are comparable to traditional finance, Islamic fintech 
is unique in that its contracts, transactions, and products must adhere to Sharia law. Financial operations 
in particular are supposed to abstain from riba, gharar, and maysir while upholding ethics, fairness, and 
transparency (R. Hasan et al., 2020). Technological innovation has substantially changed the way financial 
services are delivered. Digital platforms can lower transaction costs, improve operational efficiency, and 
make financial services more accessible to groups that have traditionally been underserved by formal 
financial institutions (Yang et al., 2017; Gomber et al., 2017). In Indonesia, the development of Islamic 
fintech has also been supported by regulatory and Sharia frameworks, including DSN-MUI Fatwa No. 
117/DSN-MUI/II/2018 and Financial Services Authority Regulation (POJK) No. 77/2016. These 
regulatory arrangements provide a framework for technology-based financing activities and may 
contribute to greater certainty regarding the implementation of Sharia-compliant financial services (Aulia 
et al., 2020; Nurlaela et al., 2020) By combining digital accessibility with Sharia compliance, Islamic 
fintech has the potential to reduce geographical constraints and facilitate broader participation in the 
Islamic financial system. 
Islamic Financial Literacy 

The ability to comprehend, assess, and make financial decisions in line with Islamic principles is 
known as Islamic financial literacy. In addition to ordinary financial knowledge, the idea includes 
knowledge about Islamic financial products, Sharia contracts, and Islamic-compliant financial activities. 
Islamic financial literacy, according to the Financial Services Authority (OJK, 2022), comprises relevant 
knowledge, skills, and self-assurance that can influence financial attitudes and behaviors and help people 
make wise financial judgments. Higher levels of Islamic financial literacy typically put people in a better 
position to evaluate the acceptability of various financial products, differentiate between them, and 
comprehend the fundamentals of Islamic financial services. Adequate information may also boost trust in 
utilizing Sharia-compliant products and lessen misconceptions about Islamic financial institutions (Dinc 
et al., 2025). As a result, Islamic financial literacy can be regarded as a crucial component of financial 
participation since those with adequate knowledge are better able to identify the features and advantages 
of Islamic financial services and make wise choices about their use. 
Theoretical Foundation 
 Three complementary theoretical stances are used in this study: the Diffusion of Innovation (DOI) 
theory, the Technology Acceptance Model (TAM), and the Theory of Planned Behavior (TPB). When 
taken as a whole, these viewpoints offer a technological and behavioral basis for comprehending how 
personal traits, institutional trust, and technological advancement may influence involvement in Islamic 
financial services. According to (Ajzen, 1991) Theory of Planned Behavior, attitude, subjective norms, 
and perceived behavioral control are the three main aspects that affect behavioral intention. Behavioral 
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intention is significantly influenced by attitude, which is a person's favorable or negative assessment of a 
certain behavior. People who believe that Islamic financial services are practical, safe, reliable, 
convenient, and compliant with Sharia law may have more positive attitudes toward using them. These 
favorable assessments may strengthen their desire to engage in the Islamic financial system. As a result, 
TPB serves as the main theoretical foundation for this study's consideration of attitude toward Islamic 
financial services as a mediating mechanism (Andespa et al., 2026; Hamadou et al., 2025). 

The Technology Acceptance Model (TAM), proposed by (Davis, 1989), offers a framework for 
understanding technology acceptance, while TPB explains the importance of attitudes in behavioral 
decision-making. According to TAM, users' assessments of a technology and their subsequent propensity 
to embrace it are influenced by perceived utility and perceived ease of use. Islamic fintech may be seen 
as beneficial when used to provide Islamic financial services because it offers greater convenience, faster 
transactions, wider accessibility, and potentially more effective service delivery. Users may form more 
positive opinions of digital Islamic financial services when they recognize these technological advantages 
and find the technology user-friendly. TAM thus contributes to explaining the possible connection 
between views on Islamic financial services and Islamic fintech (Alsmadi et al., 2024; Mahmoud et al., 
2025). 

The process by which inventions are embraced and spread within a social system is further explained 
by Rogers' Diffusion of Innovation (DOI) hypothesis. Perceptions of relative advantage, compatibility, 
complexity, trialability, and observability all have an impact on the adoption of innovations (Rogers & 
Everett, 2003). Technologies that provide obvious benefits, align with users' current requirements and 
attitudes, and lower participation barriers are more likely to be adopted in the financial services industry 
(Abbes et al., 2024; Anagreh et al., 2024). From the standpoint of Islamic finance, Islamic fintech may be 
an innovation that uses digital platforms to link consumers with official financial organizations. Because 
they can lessen reliance on physical financial infrastructure and make Islamic financial services more 
accessible, such innovations may be especially important for geographically dispersed people. 

A comprehensive framework for comprehending the mechanisms behind Islamic financial inclusion 
is provided by the combination of TPB, TAM, and DOI (Alshurafat et al., 2024; Ibrahim et al., 2024; 
Musa et al., 2024; Sari, 2025). While trust in Islamic financial institutions may increase confidence in 
their integrity, security, and Sharia compliance, Islamic financial literacy may give people the information 
needed to assess Islamic financial products. At the same time, Islamic fintech may use technological 
innovation to make financial services more convenient and accessible. These elements might lead to more 
positive perceptions of Islamic financial services, which could promote further involvement in the Islamic 
financial system. This concept presents attitude as a psychological process that may link Islamic financial 
inclusion with Islamic fintech, trust, and Islamic financial literacy. 
Empirical Gap 

Previous studies have identified Islamic financial literacy, trust in Islamic financial institutions, and 
Islamic fintech as important determinants of Islamic financial inclusion (M. M. Ali et al., 2020; Takidah & 
Ka, 2021; Lumintang et al., 2024). However, these factors have largely been examined independently, with 
limited attention to their interaction within an integrated behavioural framework. In particular, the 
mediating role of attitudes toward Islamic financial services in linking literacy, trust, and Islamic fintech 
to financial inclusion remains underexplored (Ajzen, 1991); (Masrizal et al., 2024b); (Mukhlis et al., 
2025); (Rehman & Mia, 2024); (Mahdzan & Zainudin, 2025). Moreover, the predominance of quantitative 
studies has provided limited insight into the institutional and contextual mechanisms underlying Islamic 
financial inclusion. Evidence from East Kalimantan is also scarce, despite the region's strategic 
significance following the development of Indonesia's new capital city (IKN) and its diverse urban-rural 
conditions and disparities in financial access and digital infrastructure. 
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To address these gaps, this study develops an integrated behavioural framework examining Islamic 
financial literacy, trust in Islamic financial institutions, and Islamic fintech as determinants of Islamic 
financial inclusion, with attitudes toward Islamic financial services as a mediating mechanism. Using a 
sequential explanatory mixed-methods design, the study combines PLS-SEM with in-depth interviews 
involving Islamic financial institutions and relevant stakeholders across all ten regencies and cities of East 
Kalimantan. This approach provides both empirical evidence and contextual explanations of how these 
factors shape Islamic financial inclusion, thereby offering a more comprehensive understanding of the 
behavioural mechanisms underlying financial participation in the region. 
Relationship Between Variables and Hypothesis Development 
The relationship between Sharia financial technology and attitudes 

By improving the ease, accessibility, efficiency, and security of transactions, Islamic fintech can 
affect consumers' opinions of Islamic financial services. According to the Technology Acceptance Model 
(TAM), consumers' opinions about a technology's utility and usability are crucial in determining how they 
assess it (Davis, 1989). Peer-to-peer finance, crowdfunding, and digital payment systems have all shown 
promise in the financial sector for expanding the availability and adoption of technology-based financial 
services (Abdullah, 2025; Ansari et al., 2025; Laia, 2025; Tanchangya et al., 2025). 

Users' perceptions of security and compliance in the context of Islamic finance may also be 
influenced by the regulatory and Sharia framework that governs Islamic fintech. A regulatory framework 
for technology-based financing activities in Indonesia is provided by DSN-MUI Fatwa No. 117/2018 and 
POJK No. 77/2016 (Aulia et al., 2020; Nurlaela et al., 2020). Users may have more positive opinions of 
Islamic financial services if they believe that Islamic fintech is both technologically beneficial and 
consistent with their religious beliefs. 
H1: Sharia Financial Technology has a positive and significant effect on Attitude.  
The relationship between Sharia financial technology and Sharia Financial Inclusion 

Sharia Fintech expands public access to formal financial services by digitising transactions, 
payments, and financing. Financial technology innovations have been shown to accelerate access, reduce 
costs, and reach East Kalimantan communities, as described by the Diffusion of Innovation theory (Pratiwi, 
2024; Yovita, 2025). Sharia fintech is also considered inclusive because it can provide services without 
geographical barriers, while in accordance with Sharia principles (Darwiyanti & Rahmati, 2026; Noor et 
al., 2025). Empirical studies indicate that fintech plays a significant role in expanding access to Islamic 
financial services (Lumintang et al., 2024). 
H2: Sharia Financial Technology has a positive and significant effect on Sharia Financial Inclusion. 

The relationship between trust in Islamic finance and attitudes 
Trust is the belief that Islamic financial institutions operate with integrity, security, and comply 

with Sharia principles (S. N. Ali, 2025; Ishak & Hassanee, 2025). This trust provides the psychological 
basis for a positive attitude toward financial services. The existence of the Sharia Supervisory Board, 
transparency, and Sharia audit further strengthen trust and then influence attitudes (Alam et al., 2022; 
Dewindaru & Sari, 2022; Jaradat & Oudat, 2026). 

H3: Trust in Islamic finance has a positive and significant effect on attitudes. 
The relationship between trust in Islamic financial institutions and Islamic financial inclusion 

Theoretically, the use of financial services is heavily influenced by trust. However, some research 
has shown that trust does not always directly affect the use of financial services, particularly in places 
where infrastructure and technology are still necessary for accessibility (Ahmed & Salleh, 2016; Sholevar 
& Bachmann, 2025; van Zanden, 2023). Results from earlier studies have demonstrated that attitudes, 
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rather than actual or incorporated beliefs, are more frequently used to affect judgments. 
H4: Trust in Islamic finance has a positive but not significant effect on Islamic Financial Inclusion 
The relationship between Islamic financial literacy and attitudes 

Understanding contracts, sharia principles, financial management, and the advantages of Islamic 
financial services are all improved by Islamic financial literacy (OJK., 2022; Dinc et al., 2025). People 
who are highly literate typically see Islamic financial products favorably. Prior research has demonstrated 
that literacy affects attitudes by improving comprehension and perception of the advantages of Islamic 
finance (Haris & Aligarh, 2024). 

H5: Sharia Financial Literacy has a positive and significant effect on attitudes.  

The relationship Between Islamic financial literacy and Islamic financial inclusion 
Literacy increases knowledge, skills, and awareness of Islamic financial products (Mahdzan et al., 

2024; Masrizal et al., 2024a). However, various studies show that literacy often does not have a direct 
impact on inclusion due to behaviours that are actually influenced by psychological factors, such as attitudes 
(M. M. Ali et al., 2019; Brauer, 2024; Yeo et al., 2024). 
H6: Sharia Financial Literacy has a positive, but insignificant, effect on Sharia Financial Inclusion. 

 
The relationship between attitudes and the inclusion of Islamic finance 

According to the Theory of Planned Behavior (Ajzen, 1991), actual purpose and behavior 
constitute attitude. The decision to use Islamic financial services is influenced by a favorable view of the 
advantages, security, and adherence to Sharia. The adoption of Sharia-based financial services is 
influenced by attitudes, according to research (Purwanto et al., 2022; Taujiharrahman & Alfianto, 2024; 
Yuniati et al., 2024).  

H7: Attitudes have a positive and significant effect on Sharia Financial Inclusion.  
The Role of Attitude Mediation 

This research approach treats attitudes as a mediating variable that connects trust in Sharia financial 
inclusion, Sharia fintech, and Sharia financial literacy. According to the Theory of Planned Behavior  
(Ajzen, 1991), attitudes are shaped by external factors including literacy, trust, and technological access. 
The impact of literacy on the usage of Islamic financial products is mediated by attitude, according to 
research (Purwanto et al., 2022). (Taujiharrahman & Alfianto, 2024) It was discovered that positive 
attitudes are boosted by trust in Sharia compliance, and this has an effect on the intention to utilize Sharia 
financial services. According to (Yuniati et al., 2024), Islamic fintech encourages the adoption of Islamic 
financial services by fostering a positive attitude through perceptions of usability and convenience. As a 
result, attitudes are psychological processes that moderate other people's influence. The main forces 
behind sharia financial inclusion in East Kalimantan are trust, sharia fintech, and sharia financial literacy. 
The hypothesis of mediation: 

H8: Attitude of mediating the Influence of Sharia fintech on Sharia financial inclusion. 
H9: Attitude of mediating the Influence of Islamic financial literacy on Islamic financial inclusion. 
H10: Attitude of mediating the Influence of trust on Islamic financial inclusion. 
 Figure 1 presents the research framework that examines the determinants of Sharia financial 
inclusion in East Kalimantan, Indonesia. It shows that financial technology and belief influence attitude, 
which then affects Sharia financial inclusion. Sharia financial literacy also impacts both attitude and 
inclusion. The model, tested with a mixed‑methods approach across ten administrative areas, emphasizes 
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attitude’s mediating role in these relationships. 
 
 

 
Source : Author (2026) 

 
Figure 1. Research Framework 

 
METHODS 
Research Area and Design 

This research was conducted in East Kalimantan Province, Indonesia, encompassing ten 
administrative areas: Samarinda, Balikpapan, Bontang, Kutai Kartanegara, East Kutai, West Kutai, Berau, 
Paser, North Penajam Paser, and Mahakam Ulu. Due to the province's unique socioeconomic and 
demographic backdrop (Rijanta et al., 2025; Warsilah, 2023), as well as the disparities in access to Islamic 
financial services between urban and rural residents, East Kalimantan was chosen as the research site. 
Examining the role of Islamic fintech in advancing financial inclusion is also pertinent given the 
increasing use of digital financial services. 

A quantitative phase and a qualitative phase comprised the sequential explanatory mixed-methods 
design (Creswell & Inoue, 2025; Takona, 2024) used in this study. 160 working-age people living in East 
Kalimantan's ten regencies and cities participated in a structured survey during the first phase. The purpose 
of the quantitative component was to investigate the connections between Islamic fintech, Islamic 
financial inclusion, Islamic financial literacy, trust in Islamic financial institutions, and attitude toward 
Islamic financial services. The analysis specifically evaluated the mediating impact of attitude toward 
Islamic financial services as well as the direct effects of the explanatory factors on Islamic financial 
inclusion and attitude. 

Partial Least Squares Structural Equation Modeling (PLS-SEM) using SmartPLS was used to 
analyze quantitative data (Rodr ́ıgue et al., 2024; Suryani et al., 2024). This method was used to assess 
the proposed structural model and investigate the direct and indirect connections between the constructs, 
including the postulated mediating effects. 
Qualitative Phase 

A qualitative phase was carried out after the quantitative analysis to offer additional contextual 
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understanding and interpretation of the statistical results. Selected Islamic financial institutions and 
pertinent East Kalimantan stakeholders, such as Bank Kaltimtara Syariah, Islamic Pawnshop, Kita 
Bersama Zakat Institution, Dompet Dhuafa, and Unikarta, were interviewed in-depth. 

Because of their involvement in Islamic financial services, financial literacy programs, and 
financial inclusion initiatives in the province, the chosen institutions were deemed pertinent. The 
interviews covered the public's knowledge of Islamic financial services, institutional trust, the uptake of 
digital financial technology, the availability of Islamic financial products, and the difficulties in 
broadening Islamic financial inclusion. 

The quantitative findings were then supplemented by the qualitative evidence. The interviews, in 
particular, offered institutional and contextual viewpoints that clarified the statistical connections found 
by the PLS-SEM research. Through this follow-up procedure, the study was able to investigate potential 
correlations between the variables, as well as institutional and contextual factors that could help explain 
the observed results. 
Quantitative Sample 

The quantitative analysis was based on 160 valid responses. Sample adequacy was assessed using 
the ten-times rule recommended by (Hair et al., 2014)  which requires a minimum sample size of ten times 
the largest number of structural paths directed at an endogenous construct. With a maximum of four 
structural paths, the sample of 160 respondents exceeded the minimum requirement. However, 
respondents were not proportionally distributed across the ten administrative regions, with a relatively 
high concentration from Samarinda and younger age groups. Therefore, the findings should be interpreted 
in relation to the characteristics of the study sample rather than as fully representative of the entire East 
Kalimantan population.. 
Research Instrument and Measurement 

The instrument comprised five latent constructs: Islamic Financial Technology, Trust in Islamic 
Financial Institutions, Islamic Financial Literacy, Attitude toward Islamic Financial Services, and Islamic 
Financial Inclusion. Measurement items were adapted from established instruments in the Islamic finance, 
financial technology, financial literacy, trust, and financial inclusion literature and modified for the 
Indonesian context (Hasan et al., 2020; M. M. Ali et al., 2020; Dinc et al., 2025). Each item was measured 
using a five-point Likert scale ranging from 1 ("strongly disagree") to 5 ("strongly agree"). Before the 
main analysis, the questionnaire was reviewed for clarity, consistency, and relevance, while redundant or 
overlapping items were revised or removed (Hair et al., 2014; Hair et al., 2022). 
Data Analysis and Integration of Findings 

PLS-SEM was used to evaluate the measurement and structural models and to assess the direct, 
indirect, and mediating effects among the study constructs. The quantitative and qualitative findings were 
integrated at the interpretation stage. While the quantitative analysis established the strength and 
significance of the hypothesised relationships, the qualitative evidence provided institutional and 
contextual explanations for the observed patterns. This sequential integration strengthened the 
interpretation of the findings by connecting statistical relationships with the experiences and perspectives 
of Islamic financial practitioners and relevant stakeholders in East Kalimantan. 

The mixed-methods design enhanced the robustness of the findings by integrating statistical 
evidence with practitioner insights, thereby providing a comprehensive understanding of the determinants 
of Islamic financial inclusion in East Kalimantan.  

Table 1 defines five variables for studying Sharia financial inclusion: Sharia Fintech (X1) 
measures technology‑based Islamic services by ease, benefits, security, and compliance; Trust in Sharia 
Finance (X2) gauges institutional reliability and transparency; Sharia Financial Literacy (X3) assesses 
Islamic finance knowledge; Attitude (Z) reflects perceived benefits and willingness to use; and Sharia 



Isna Yuningsih, et.al, Determinants of Islamic Financial Inclusion in East Kalimantan....... 
 

234 | AL-TIJARY, Vol. 11, No.2, Juni 2026 
 
 

Financial Inclusion (Y) tracks access and use of Islamic products, with supporting references listed.  
Table 1. Operational Definitions and Variable Indicators 

Variable Operational Definition Indicators References 
Sharia 

Fintech (X1) 
Technology-based financial 

services that comply with Sharia 
principles and facilitate financial 

transactions. 

Ease of use; service benefits; 
security; sharia compliance 

(Aulia et al., 2020; R. Hasan et 
al., 2020; Nurlaela et al., 2020)  

Trust in 
Sharia 

Finance (X2) 

Public confidence in the 
credibility, transparency, 

integrity, and Sharia compliance 
of Islamic financial institutions. 

Institutional reliability; 
transparency; institutional integrity; 

sharia compliance 

(M. M. Ali et al., 2020; 
Mahdzan & Zainudin, 2025) 

Sharia 
Financial 

Literacy (X3) 

The level of knowledge, 
understanding, and ability to 
manage finances according to 

Sharia principles. 

Basic Islamic financial knowledge; 
understanding of Sharia products 

and contracts; financial 
management skills; risk awareness 

(Dinc et al., 2025; Haris & 
Aligarh, 2024; OJK, 2022b) 

Attitude 
toward Sharia 
Finance (Z) 

Public positive or negative 
evaluation of Islamic financial 

services. 

Perceived benefits; perceived 
security; sharia compliance; 

willingness to use 

(Ajzen, 1991; Purwanto et al., 
2022; Taujiharrahman & 

Alfianto, 2024; Yuniati et al., 
2024) 

Sharia 
Financial 

Inclusion (Y) 

The level of access, ownership, 
and use of Islamic financial 

services among the people of East 
Kalimantan. 

Access to services; ownership of 
Islamic financial products; 

frequency of use; service benefits 

(M. M. Ali et al., 2020; 
Cahyani & Al Mu’arrifin, 

2024; Lumintang et al., 2024; 
OJK, 2017) 

Source : compiled by author (2026) 
 
RESULTS AND DISCUSSION 
Description of Respondent Characteristics 

Based on data collected from 160 Research respondents, aimed at analysing the Determinants of 
Sharia Financial Inclusion in East Kalimantan Province, the following description of respondent 
characteristics was obtained. 
 
 
 

Table 2. Respondent Characteristics 
Variable Category Frequency Percentage (%) 
Gender Female 117 73.1 
 Male 43 26.9 
Year of Birth Generation Z (1997–2012) 120 75.0 
 Generation Y (1981–1996) 31 19.4 
 Generation X (1965–1980) 9 5.6 
Occupation Student 83 51.9 
 Civil Servant (ASN) 16 10.0 
 Private Employee 24 15.0 
 Homemaker 4 2.5 
 Trader 2 1.3 
 Entrepreneur 6 3.8 
 State-Owned Enterprise Employee 5 3.1 
 Others 20 12.5 
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Variable Category Frequency Percentage (%) 
Monthly Income No Income 72 45.0 
 < IDR 1,000,000 12 7.5 
 IDR 1,000,000–2,000,000 12 7.5 
 IDR 2,000,000–4,000,000 29 18.1 
 IDR 4,000,000–6,000,000 19 11.9 
 > IDR 6,000,000 16 10.0 
Region Samarinda 101 63.1 
 Balikpapan 16 10.0 
 Kutai Kartanegara 15 9.4 
 Berau 8 5.0 
 Kutai Timur 5 3.1 
 Kutai Barat 4 2.5 
 Paser 4 2.5 
 North Penajam Paser 4 2.5 
 Bontang 3 1.9 
 Mahakam Ulu 0 0.0 

Source: Authors' own analysis based on primary survey data (2026). 
 

Table 2 shows the characteristics of the respondents by gender, generation, occupation, income, 
and residential area. Female respondents dominated the sample (117; 73%), while males accounted for 43 
(27%). Generation Z was the largest group (120; 75%), followed by Generation Y (31; 19%) and 
Generation X (9; 6%), indicating that the sample was predominantly young and familiar with digital 
technology, which is relevant to the study of Islamic fintech. 

By occupation, students represented the largest group (83; 52%), followed by private employees 
(24; 15%) and civil servants (16; 10%). Regarding income, 72 respondents (45%) had no fixed income, 
while 29 (18%) earned IDR 2–4 million and 19 (12%) earned IDR 4–6 million per month. This profile is 
consistent with the predominance of young respondents and students, whose financial capacity and 
experience with Islamic financial services may still be developing. 

Geographically, most respondents were from Samarinda (101; 63%), followed by Balikpapan (16; 
10%), while respondents from other regions accounted for smaller proportions. Overall, the sample was 
predominantly female, young, student-based, without fixed income, and concentrated in Samarinda. These 
characteristics provide important context for interpreting the findings on Islamic financial literacy, trust, 
attitudes, Islamic fintech, and Islamic financial inclusion in East Kalimantan. 
Evaluation of Measurement Model Testing (Outer Model) 

Early stages in the analysis using Partial Least Squares-Structural Equation Modelling (PLS-SEM) 
involve evaluating the Measurement model (outer model). This evaluation aims to assess the extent to 
which the indicators used represent latent constructs validly and reliably. In other words, the outer model 
ensures that the Research instrument developed has adequate validity and reliability before testing the 
relationship between the latent variables in the inner model (Hair et al., 2014).
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Source : SmartPLS data processed (2026) 
 

Figure 2. Evaluation Results of Measurement Model (Outer Model) 
 

Figure 2 shows the results of the outer model, which describes the relationship between the latent 
variable and its indicators. Furthermore, the results of testing the validity and reliability of each construct 
are presented in the following table, indicating the extent to which the Research instrument meets the 
statistical criteria required in PLS-SEM. 

Table 3. Model Measurement Result (Outer Model) 

No Item Loading Cronbach's 
Alpha 

Composite 
Reliability AVE 

Sharia Financial Literacy 0.869 0.904 0.655  

1 I discovered that in Islamic financial operations, usury (riba), 
uncertainty (gharar), and gambling (maysir) are prohibited. 0.759    

2 
I understand that avoiding usury (riba), uncertainty (gharar), and 
gambling (maysir) in financial transactions is part of complying 
with Sharia principles. 

0.792    

3 Using Islamic financial products, in my opinion, is a component of 
upholding Islamic principles. 0.806    

4 I understand how to handle personal finances in accordance with 
Sharia law. 0.858    

5 
I am aware that using products and services from Islamic financial 
institutions helps reduce financial risks in both the short and long 
term. 

0.827    

Trust in Sharia Finance 0.937 0.952 0.800  

1 In my opinion, Islamic financial institutions handle money in 
accordance with Sharia law. 0.889    
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No Item Loading Cronbach's 
Alpha 

Composite 
Reliability AVE 

2 If my money is invested or stored by an Islamic financial institution, 
I think it is safe. 0.908    

3 I think Islamic financial organizations provide information openly 
and honestly. 0.929    

4 I think Islamic financial institutions are credible and have a good 
reputation. 0.864    

5 In my opinion, the Sharia Supervisory Board (DPS) actively ensures 
that the organization complies with Sharia. 0.881    

Attitude towards Sharia Finance 0.894 0.922 0.703  

1 I think utilizing Islamic financial services will improve my money 
management. 0.871    

2 Using Islamic banking services makes me feel at ease and 
composed. 0.885    

3 In my opinion, Islamic financial products adhere to Islamic values. 0.756    

4 I make an effort to use Islamic financial services over the long term 
regularly. 0.833    

5 I would advise people to use Sharia financial services. 0.841    

Sharia Financial Technology 0.886 0.914 0.638  

1 
I am familiar with one or more technology-based Islamic financial 
services, including digital waqf platforms, Islamic mobile banking, 
online zakat, Islamic P2P financing, and Islamic e-wallets. 

0.753    

2 I make advanced use of popular technology-based Islamic financial 
services, such as Islamic mobile banking and Islamic e-wallets. 0.793    

3 
I make use of increasingly specialized technology-based Islamic 
financial services, including digital waqf platforms, Islamic mobile 
banking, online zakat, Islamic P2P financing, and Islamic e-wallets. 

0.824    

4 I believe that adopting technology-based Islamic financial services 
makes financial transactions quicker and more effective. 0.832    

5 I think Sharia fintech transactions are secure and compliant with 
Sharia law. 0.742    

6 I feel more at ease utilizing technology-based Islamic financial 
services than visiting a financial institution's physical location. 0.845    

Sharia Financial Inclusion 0.905 0.929 0.724  

1 
I have a current account with one or more Islamic financial 
institutions, including Islamic capital markets, Islamic banks, 
Islamic pawnshops, Islamic insurance, BMT, and Ziswaf. 

0.826    

2 I can find products and services that meet my needs from Islamic 
financial institutions. 0.884    

3 I can easily obtain Islamic banking services where I live. 0.864    

4 I frequently use Islamic financial services or products in my day-to-
day financial dealings. 0.838    

5 The Islamic financial institution I have used so far has generally 
provided me with satisfactory service. 0.842    

Source: SmartPLS (data processed) 
 
Every construct in this study satisfies the validity and reliability requirements, according to the 

results of the table 3 outer model test. Each indicator has a loading factor more than 0.70, indicating a 
strong relationship between the construct under study and each indicator. Furthermore, the Average 
Variance Extracted (AVE) values for every variable are greater than 0.50, indicating that each construct 
accounts for more than half of the variance in its indicators. Additionally, all constructs exhibit good 
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internal consistency with Composite Reliability and Cronbach's Alpha values greater than 0.70. Thus, all 
constructs, namely Islamic Financial Literacy, trust in Islamic Finance, Attitude towards Islamic Finance, 
Islamic Financial Technology, and Islamic Financial Inclusion, are declared valid and reliable, and are 
suitable for testing the relationship between variables at the inner model stage. 
Structural Model Testing (Inner Model) 

The structural model test aims to assess whether the developed model meets the feasibility criteria 
(robustness) and appropriately explains the relationships among variables. The initial stage of internal 
model evaluation involves assessing the significance of the relationships among constructs using path 
coefficients. This coefficient describes the strength and direction of the hypothesised relationship between 
the variables. The importance of the relationship was tested using t-statistics and p-values obtained via 
bootstrapping. 

In addition to testing the significance of the path, a model goodness-of-fit test was conducted using 
the R² values for the endogenous constructs. R² indicates the proportion of variance in the dependent 
variable explained by the independent variables, enabling assessment of the model's predictive strength. 
Based on the results of the analysis obtained, the evaluation of the structural model (inner model) can be 
explained as follows: 
Model Goodness of Fit Test 

The model's goodness-of-fit was assessed by examining the determination coefficients (R²) for the 
endogenous constructs, namely Attitude towards Sharia Finance and Sharia Financial Inclusion. The R² 
value indicates the proportion of the endogenous variable's variation explained by the exogenous 
variables. According to Chin (Ghozali, 2018), the interpretation of the R² value of 
0.67 and above is considered strong, 0.33 – 0.67 is assumed to be moderate, and 0.19 – 0.33 is considered 
weak. 

Table 4. 
R Square Value 

Variabel R Square R Square Adjusted 

Sharia Financial Inclusion 0.682 0.674 
Attitude towards Sharia Finance 0.679 0.673 

Source: SmartPLS data processed (2026) 
 
Based on the table 4, the Attitude towards Sharia Finance accounted for 0.679 of the variance. 

This value indicates that Sharia Fintech, trust in Islamic Finance, and Sharia Financial Literacy explain 
67.9% of the variation in attitudes, while variables outside the Research model account for the remaining 
32.1%. This value falls within the strong category, so the attitude prediction model is optimal. Sharia 
Financial Inclusion has an R² value of 0.682. This indicates that Sharia Fintech, trust, Islamic Financial 
Literacy, and Attitude towards Islamic Finance explained 68.2% of the variation in Islamic financial 
inclusion. Additionally, this result is in the strong category, suggesting that the model's predictive power 
is excellent. 

Overall, the R² values for both endogenous constructs indicate that the structural model is 
relatively strong, suggesting that the relationships among variables in this study have good predictive 
power and are suitable for drawing Research conclusions. 

The hypothesis-testing stage is used to evaluate the strength and direction of relationships among 
variables in a structural model grounded in the Research's conceptual framework. The primary purpose of 
this test is to assess the extent to which independent variables, namely Sharia Financial Literacy (X1), 
trust in Sharia Finance (X2), and Sharia Financial Technology (X3), affect the dependent variable of Sharia 
Financial Inclusion (Y), either directly or through the mediating variable Attitude towards Sharia Finance 
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(Z). The results of the hypothesis test, including direct and indirect effects via mediating variables, are 
presented in the following table. 
Hypothesis Testing Results 

To ascertain the importance of the variables' influence in the structural model, hypothesis testing 
was done. Path coefficients, t-statistics, and p-values were the leading indications in the test, which was 
conducted using a bootstrapping process in SmartPLS. If the t-statistic value is greater than 1.96 at a 5% 
significance level (p < 0.05), the hypothesis is deemed acceptable. 

 
Table 5. Hasil Path Coefficient 

 

 
Hipotesis 

Origin
al 

Sampl
e (O) 

Sample 
Mean 
(M) 

Standard 
Deviation 
(STDEV) 

T 
Statistics 
(|O/STD 

EV|) 

 
P 

Values 

 
Information 

FTS -> IKS 0.717 0.714 0.062 11.844 0.000 Signifikan 

FTS -> SIK 0.386 0.394 0.080 4.445 0.000 Signifikan 

KKS -> IKS -0.051 -0.040 0.079 0.02 0.484 Insignificant 

KKS -> SIK 0.461 0.441 0.086 5.377 0.000 Singnifikan 

LKS -> IKS -0.062 -0.061 0.052 1.007 0.315 Insignificant 

LKS -> SIK 0.149 0.163 0.060 2.346 0.020 Singnifikan 

SIK -> IKS 0.222 0.220 0.095 2.372 0.019 Singnifikan 

Indirect Effect 

FTS -> SIK -> IKS 0.086 0.088 0.040 2.161 0.032 Signifikan 

KKS -> SIK-> IKS 0.103 0.103 0.049 2.091 0.038 Signifikan 

LKS -> SIK -> IKS 0.035 0.035 0.022 1.519 0.131 InSignifikan 

Source: SmartPLS data processed (2026) 
 
Table 5 presents the results of the hypothesis testing using SmartPLS. Sharia Financial Technology 

(FTS) has a positive and significant effect on Sharia Financial Inclusion (IKS) (β = 0.717, p = 0.000) and 
Attitude toward Sharia Finance (SIK) (β = 0.386, p = 0.000). This indicates that Islamic fintech contributes 
directly to financial inclusion and positively shapes public attitudes toward Islamic financial services. 

Trust in Sharia Finance (KKS) does not significantly affect IKS (β = −0.051, p = 0.484), but has 
a positive and significant effect on SIK (β = 0.461, p = 0.000). Similarly, Sharia Financial Literacy (LKS) 
has no significant direct effect on IKS (β = −0.062, p = 0.315), but significantly and positively affects SIK 
(β = 0.149, p = 0.020). Meanwhile, SIK positively and significantly influences IKS (β = 0.222, p = 0.019). 

The indirect effects show that SIK significantly mediates the relationships between FTS and IKS 
(β = 0.086, p = 0.032) and between KKS and IKS (β = 0.103, p = 0.038). However, the mediation of SIK 
in the relationship between LKS and IKS is not significant (β = 0.035, p = 0.131). Overall, Table 4 
indicates that Islamic fintech is the strongest direct predictor of Islamic financial inclusion, while trust 
and financial literacy primarily influence inclusion through their effects on attitudes toward Islamic 
financial services. 
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Discussion 
This discussion integrates quantitative results from PLS-SEM analysis and qualitative findings 

from interviews with four Islamic financial institutions in East Kalimantan. This integration is undertaken 
to deepen understanding of the mechanisms underlying relationships among model variables and to 
validate quantitative findings through field confirmation (explanatory follow-up). 
The Influence of Sharia Fintech on People's Attitudes towards Sharia Finance 

The results indicate that Sharia fintech has a positive and significant effect on attitudes toward 
Sharia finance (β = 0.386, p = 0.000). This finding suggests that greater exposure to convenient, secure, 
and Sharia-compliant digital financial services can foster more favourable attitudes toward Islamic 
financial services. The result is consistent with the Technology Acceptance Model, which explains that 
perceived usefulness and ease of use shape users' attitudes toward technology adoption (Davis, 1989) and 
with the Diffusion of Innovation theory, which emphasises the role of perceived advantages and 
compatibility in encouraging innovation adoption (Rogers & Everett, 2003). Previous studies also indicate 
that digital financial technology can improve accessibility, convenience, and acceptance of Islamic 
financial services (R. Hasan et al., 2020); (Aulia et al., 2020); (Lumintang et al., 2024). 

The qualitative findings reinforce this relationship. Informants from Bank Kaltimtara Syariah, 
Pegadaian Syariah, Dompet Dhuafa, and LAZ Kita Bersama highlighted the growing use of mobile 
banking, QRIS, and online zakat platforms, which have improved transaction convenience, accessibility, 
and service efficiency. These findings suggest that digitalisation can reduce practical barriers to Islamic 
financial services, particularly in geographically dispersed areas such as East Kalimantan. The 
institutional perspectives are consistent with previous research showing that fintech can expand financial 
access, reduce transaction barriers, and improve service delivery (Gomber et al., 2017); (R. Hasan et al., 
2020); (Yulia et al., 2024). 

Overall, the findings demonstrate that Sharia fintech functions not only as a technological 
innovation but also as a behavioural mechanism that strengthens positive attitudes toward Islamic financial 
services. The significant relationship between fintech and attitudes indicates that digital convenience and 
accessibility may increase public acceptance of Sharia-based financial services. This finding extends 
previous evidence by demonstrating that, in East Kalimantan, the role of Islamic fintech is particularly 
relevant in shaping favourable attitudes among communities experiencing differences in financial access 
and digital infrastructure (Anika et al., 2023); (Lumintang et al., 2024); (Yulia et al., 2024).  
The Influence of Islamic Fintech on Sharia Financial Inclusion 

The results show that Islamic fintech has a positive and significant effect on Sharia financial 
inclusion, indicating that digital financial technology can expand access to Sharia-compliant financial 
services in East Kalimantan. This finding is consistent with the Diffusion of Innovation theory, which 
suggests that innovations offering relative advantages and reducing barriers to access are more likely to 
be adopted (Rogers & Everett, 2003). Digital platforms can reduce geographical and transaction barriers 
while improving the accessibility and convenience of Islamic financial services (R. Hasan et al., 2020); 
(Anika et al., 2023); (Yulia et al., 2024).   

The qualitative findings reinforce this result. Representatives from Bank Kaltimtara Syariah, 
Pegadaian Syariah, Dompet Dhuafa, and LAZ Kita Bersama highlighted that mobile banking, QRIS, and 
digital zakat platforms have improved service accessibility and transaction efficiency, particularly for 
communities located far from physical financial institutions. These observations are consistent with 
previous studies showing that fintech can broaden financial service coverage, reduce transaction barriers, 
and facilitate access to formal financial services (Gomber et al., 2017); (R. Hasan et al., 2020); (Yulia et 
al., 2024). 

The findings further indicate that Islamic fintech is particularly relevant in East Kalimantan, where 
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geographical dispersion and differences in infrastructure can constrain conventional financial service 
delivery. By enabling financial transactions through digital platforms, Islamic fintech can complement 
physical financial institutions and provide more flexible access to Sharia-compliant products. This finding 
extends previous evidence by demonstrating that the benefits of Islamic fintech for financial inclusion are 
also evident in a region characterised by diverse urban and rural conditions (Anika et al., 2023); (Yulia et 
al., 2024); (Lumintang et al., 2024).  
The Influence of Trust in Islamic Financial Institutions on Attitudes toward Islamic Financial 
Services 

The findings demonstrate that trust in Islamic financial institutions has a positive and significant 
influence on attitudes toward Islamic financial services. This suggests that individuals are more likely to 
develop favourable attitudes when they perceive Islamic financial institutions as reliable, transparent, 
professionally managed, and committed to sharia principles. This finding is consistent with the Theory of 
Planned Behavior (Ajzen, 1991), which posits that individuals' beliefs and evaluations shape attitudes that 
subsequently influence behavioural intentions. 

The qualitative findings reinforce this relationship. Informants from Bank Kaltimtara Syariah, 
Pegadaian Syariah, Dompet Dhuafa, and LAZ Kita Bersama emphasised transparency, accountability, 
sound financial management, and consistent adherence to sharia principles as key foundations of public 
trust. Academic informants from Unikarta further highlighted service quality, institutional reputation, and 
financial education as important factors in maintaining trust. These findings align with recent studies 
showing that trust, institutional credibility, and perceived compliance with Islamic principles are 
important determinants of consumers' acceptance and attitudes toward Islamic financial services 
(Sudarsono et al., 2023); (Sofyan et al., 2024); (Hoque et al., 2022). 

Thus, trust primarily operates as a psychological mechanism that shapes favourable attitudes 
before translating into actual financial behaviour. Individuals are more likely to consider adopting Islamic 
financial services when they are confident that institutions operate ethically, transparently, and in 
accordance with sharia principles. Therefore, strengthening institutional credibility, transparency, service 
quality, and public financial education is essential for increasing the acceptance of Islamic finance. In the 
context of East Kalimantan, the findings further suggest that trust contributes to Islamic financial inclusion 
indirectly by fostering positive attitudes toward Islamic financial services. 
The Influence of Trust in Islamic Financial Institutions on Islamic Financial Inclusion 

The findings indicate that trust in Islamic financial institutions does not have a significant direct 
effect on Islamic financial inclusion. Although individuals may perceive Islamic financial institutions as 
credible, transparent, and sharia-compliant, such perceptions alone are insufficient to encourage actual 
adoption of Islamic financial services. Trust therefore appears to function as an important psychological 
foundation that requires supporting factors, such as service accessibility, perceived usefulness, 
affordability, and digital convenience, to translate into actual financial participation. 

The qualitative findings reinforce this result. Informants from Bank Kaltimtara Syariah noted that 
although public trust has improved, the use of Islamic financial products remains constrained by limited 
digital access and the greater familiarity of conventional financial services. Similarly, Dompet Dhuafa and 
LAZ Kita Bersama indicated that trust facilitates participation in zakat and charitable activities but does 
not necessarily extend to broader Islamic financial products, including savings, financing, and digital 
services. 

These findings are consistent with the Theory of Planned Behavior (Ajzen, 1991), which suggests 
that beliefs and perceptions influence behaviour primarily through attitudes and behavioural intentions. 
Recent studies also indicate that trust alone may not be sufficient to promote financial inclusion when 
accessibility, convenience, and perceived usefulness remain limited (Adel, 2024); (Muradi, 2025); 
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(Appiah & Venyo, 2025). Thus, strengthening institutional credibility should be accompanied by 
improving service accessibility, digital infrastructure, product convenience, and the practical benefits of 
Islamic financial services to convert public trust into actual financial inclusion. 
The Influence of Islamic Financial Literacy on Attitudes toward Islamic Financial Services 

The findings demonstrate that Islamic financial literacy has a positive and significant influence on 
attitudes toward Islamic financial services. Individuals with greater knowledge of sharia principles, 
including the prohibition of riba, gharar, and maysir, tend to develop more favourable perceptions of 
Islamic financial services. This finding supports the Theory of Planned Behavior (Ajzen, 1991), which 
suggests that knowledge and beliefs contribute to the formation of attitudes that subsequently influence 
behavioural intentions. 

The qualitative findings reinforce this relationship. Informants from Bank Kaltimtara Syariah 
indicated that although public awareness of Islamic finance has increased, knowledge of specific products, 
sharia contracts, and digital financial services remains limited. Similar perspectives were expressed by 
Dompet Dhuafa and academic informants from Unikarta, who noted that financial education has improved 
understanding of Islamic principles but has not always been accompanied by sufficient practical 
knowledge regarding product selection and utilisation. Thus, literacy strengthens positive attitudes toward 
Islamic finance, but does not necessarily lead directly to service adoption. 

These findings are consistent with previous research indicating that financial literacy plays an 
important role in shaping attitudes and behavioural intentions toward Islamic financial services (Mukhlis 
et al., 2025); (Rehman & Mia, 2024); (L. Khan & Arif, 2022). Recent evidence further highlights the 
importance of Islamic financial knowledge in strengthening consumers' awareness, confidence, and 
engagement with Islamic financial products (Mahdzan & Zainudin, 2025). In the East Kalimantan context, 
Islamic financial literacy therefore serves as an important cognitive foundation for developing favourable 
attitudes, while practical knowledge, accessibility, and other contextual factors remain necessary to 
translate these attitudes into actual participation in the Islamic financial system. 
The Influence of Islamic Financial Literacy on Islamic Financial Inclusion 

The findings indicate that Islamic financial literacy does not have a significant direct effect on 
Islamic financial inclusion. Although respondents generally understood basic concepts such as the 
prohibition of riba, gharar, and maysir, this knowledge did not necessarily translate into the actual use of 
Islamic financial services. The characteristics of the sample may explain this result, as 51.9% of 
respondents were students, 75% were Generation Z, and approximately 45% had no regular income. Thus, 
limited financial capacity and practical experience may constrain the translation of literacy into financial 
participation. 

The qualitative findings support this interpretation. Informants from Bank Kaltimtara Syariah, 
Pegadaian Syariah, Dompet Dhuafa, and LAZ Kita Bersama noted that although public awareness of 
Islamic finance has improved, limited knowledge of specific products, digital services, and accessibility 
remain barriers to adoption. These findings suggest that Islamic financial literacy primarily increases 
awareness and understanding but requires complementary factors, including financial capability, 
accessibility, digital convenience, and practical experience, to promote financial inclusion. This is 
consistent with previous research showing that financial literacy does not automatically lead to greater 
financial inclusion (M. Hasan et al., 2021); (Didenko et al., 2023); (F. Khan et al., 2022). Therefore, 
Islamic financial inclusion requires an integrated strategy combining literacy programmes with accessible 
products and practical initiatives that facilitate actual service utilisation. 
The Mediating Role of Attitudes in Islamic Financial Inclusion 

The mediation analysis demonstrates that attitudes play a critical role in explaining how trust and 
Islamic fintech influence Islamic financial inclusion. Attitudes significantly mediate the effects of trust 
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and Islamic fintech on financial inclusion, whereas the indirect effect of Islamic financial literacy through 
attitudes is not significant. This indicates that favourable attitudes alone are insufficient to translate 
financial knowledge into actual participation. 

The significant mediation of trust supports the Theory of Planned Behavior (Ajzen, 1991), 
suggesting that beliefs and perceptions influence behaviour through attitudinal mechanisms. Individuals 
who perceive Islamic financial institutions as trustworthy and sharia-compliant tend to develop more 
favourable attitudes, which subsequently encourage financial participation. This finding reinforces 
previous evidence that trust, institutional credibility, and perceived sharia compliance shape consumers' 
acceptance of Islamic financial services (Hoque et al., 2022); (Sudarsono et al., 2023); (Sofyan et al., 
2024). However, as trust has no significant direct effect on financial inclusion in this study, its impact 
appears to depend on the formation of positive attitudes and supporting conditions such as accessibility 
and service convenience. 

Islamic fintech exhibits partial mediation, indicating that digital financial services contribute to 
financial inclusion both directly and indirectly through positive attitudes. By improving convenience, 
accessibility, and efficiency, fintech can strengthen acceptance while simultaneously reducing practical 
barriers to service utilisation. This finding is consistent with evidence that Islamic fintech expands access 
and functions as a behavioural enabler of financial inclusion (Anika et al., 2023); (Lumintang et al., 2024); 
(Yulia et al., 2024).  

In contrast, the non-significant mediation of Islamic financial literacy indicates that knowledge 
and favourable attitudes alone are insufficient to generate actual participation. This result complements 
previous findings that Islamic financial literacy strengthens awareness, attitudes, and behavioural 
intentions (Mukhlis et al., 2025); (Rehman & Mia, 2024); (Mahdzan & Zainudin, 2025), but does not 
necessarily translate into financial inclusion without adequate financial capability and access (R. Hasan et 
al., 2020); (Didenko et al., 2023); (F. Khan et al., 2022). Overall, the findings suggest that expanding 
Islamic financial inclusion requires an integrated strategy combining institutional trust, digital 
accessibility, and financial literacy with practical conditions that enable individuals to convert positive 
attitudes into actual financial behaviour. 

 
CONCLUSION 

This study concludes that Islamic fintech is the strongest determinant of Islamic financial inclusion 
in East Kalimantan, both directly and indirectly through positive attitudes toward Islamic financial 
services. While trust and Islamic financial literacy strengthen favourable attitudes, they do not directly 
increase financial inclusion, indicating that knowledge and trust alone are insufficient without accessible 
digital services and practical user experience. The findings imply that policymakers, regulators, and 
Islamic financial institutions should prioritise expanding digital Islamic financial services, strengthening 
institutional credibility, and promoting practical financial literacy to improve inclusive access, particularly 
in underserved areas. This study also contributes to the literature by providing a mixed-method analysis 
that integrates behavioural and institutional perspectives on Islamic financial inclusion. However, the 
findings should be interpreted with caution because respondents from Samarinda, Generation Z dominated 
the sample, students were employed as non-probability sampling, and a limited number of institutional 
informants were included. Future research should use probability sampling, more representative 
respondent profiles, and broader stakeholder participation to enhance the generalisability of the findings. 
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