
  
@ 2025 The Author(s). Published by Fakultas Ekonomi dan Bisnis Islam, Universitas Islam Negeri Sultan 
Aji Muhammad Idris Samarinda, Indonesia 
This is an Open Access article distributed under the terms of the Creative Commons Attribution 4.0 
International License, which permits unrestricted use, distribution, and reproduction in any medium, 
provided the original work is properly cited. 

 
 
 
 
Editorial Team 
 
Editor in Chief : 
Akhmad Nur Zaroni (SCOPUS ID: 57798343500), Universitas Islam Negeri Sultan 
Aji Muhammad Idris, Samarida, Indonesia 
 

Managing Editor : 
1. Dharma Yanti, Universitas Islam Negeri Sultan Aji Muhammad Idris, Samarida, 

Indonesia 
2. Fitria Rahmah, Universitas Islam Negeri Sultan Aji Muhammad Idris, Samarida, 

Indonesia 
 
Editors : 

1. Prof. Bambang Iswanto (SCOPUS ID: 57225263622), Universitas Islam Negeri 
Sultan Aji Muhammad Idris, Samarida, Indonesia 

2. Prof. Anton Bawono (SCOPUS ID: 7220055131), Universitas islam Negeri Salatiga, 
Salatiga, Indonesia  

3. Irfan Syauqi Beik (SCOPUS ID: 57191277172), Institut Pertanian Bogor, Bogor, 
Indonesia 

4. Prof. Suliyanto (SCOPUS ID: 55037259400), Universitas Jenderal Soedirman, 
Purwokerto, Indonesia 

5. Norvadewi (SCOPUS ID: 57772005400), Universitas Islam Negeri Sultan Aji 
Muhammad Idris, Samarida, Indonesia 

 
Advisory Editorial Board : 

1. Prof. Alfitri (SCOPUS ID: 57193129420), Universitas Islam Negeri Sultan Aji 
Muhammad Idris, Samarida, Indonesia 

2. Prof. Bambang Agus Pramuka (SCOPUS ID: 57000578200), Universitas Jenderal 
Soedirman, Purwokerto, Indonesia 

3. Prof. Muhammad Nafik Hadi Ryandono (SCOPUS ID:57205295169), Universitas 
Airlangga, Surabaya, Indonesia 

4. Prof. Razli Bin Che Razak (SCOPUS ID:54788346100), Universiti Malaysia 
Kelantan, Bachok, Malaysia 

 

 

 

 

AL-TIJARY 
VOLUME 11 NO 1, December 2025  
E-ISSN: 2460-9412  P-ISSN: 2460-9404 
 

https://creativecommons.org/licenses/by/4.0/
https://creativecommons.org/licenses/by/4.0/
https://sinta.kemdikbud.go.id/authors/profile/6179114
https://sinta.kemdikbud.go.id/authors/profile/6839373
https://sinta.kemdikbud.go.id/authors/profile/6645575
https://sinta.kemdikbud.go.id/authors/profile/6021266
https://sinta.kemdikbud.go.id/authors/profile/6040285
https://sinta.kemdikbud.go.id/authors/profile/6040034
https://sinta.kemdikbud.go.id/authors/profile/5985010
https://sinta.kemdikbud.go.id/authors/profile/6178127
https://sinta.kemdikbud.go.id/authors/profile/235020
https://sinta.kemdikbud.go.id/authors/profile/260148
https://sinta.kemdikbud.go.id/authors/profile/5986707
https://scholar.google.com/citations?hl=id&user=apJIzsUAAAAJ
https://www.scopus.com/authid/detail.uri?authorId=54788346100


 
 

 
 

 

AUTHOR INDEX  

VOL. 11 No. 1, December (2025) 

 

How Branding and Islamic Business Ethics Shape Customer Loyalty 
in Online Marketplaces? 
Eka Lutfiana, Davina Damayanti, Rindu Muhammad Roshdul Qiblati, Nur 
Dina Rahmalana, Muhammad Husni Mubarok 
Author location as recorded: Jawa Tengah 

1-18 

Agent and Customer Experiences of Digital Service Innovation in 
Sharia Insurance: A Qualitative Study of Digital Service Platforms at 
a Sharia Insurance Branch in Medan 
Fidya Purnama, Nuri Aslami , Nur Ahmadi Bi Rahmani 
Author location as recorded: Sumatera Utara 

19-30 

Instagram Insight Analysis of Special Hajj Organizers (PIHK) In 
West Java 
Izzudin Ahmad Al Firdausy, Achmad Firdaus 
Author location as recorded: Jawa Barat 

31-52 

How Does Bank Aladin Syariah Strategize to Face BSI Expansion? A 
Game Theory to Competitive Analysis Approach 
Fajar Arif, Riska Fitria Dewi, Aulia Devi Rahmawati, Amri Fatehuddin 
Siddiq, Dedah Jubaedah 
Author location as recorded: Jawa Barat 

53-73 

Equivalent Price and Market Justice in Ibn Taymiyyah’s Thought: A 
Qualitative Examination of Pricing Narratives in Banjarbaru, 
Indonesia 
Muhammad Faris, Muhammad Saleh, Muhammad Rifqi Hidayat 
Author location as recorded: Kalimantan Selatan 

75-91 

 

 

 

 

 

https://journal.uinsi.ac.id/index.php/altijary/article/view/11161
https://journal.uinsi.ac.id/index.php/altijary/article/view/11161
https://journal.uinsi.ac.id/index.php/altijary/article/view/13889
https://journal.uinsi.ac.id/index.php/altijary/article/view/13889
https://journal.uinsi.ac.id/index.php/altijary/article/view/13889
https://journal.uinsi.ac.id/index.php/altijary/article/view/12501
https://journal.uinsi.ac.id/index.php/altijary/article/view/12501
https://journal.uinsi.ac.id/index.php/altijary/article/view/13942
https://journal.uinsi.ac.id/index.php/altijary/article/view/13942
https://journal.uinsi.ac.id/index.php/altijary/article/view/13773
https://journal.uinsi.ac.id/index.php/altijary/article/view/13773
https://journal.uinsi.ac.id/index.php/altijary/article/view/13773


 

 

Al-Tijary : Jurnal Ekonomi dan Bisnis Islam encompasses research articles, original research 
reports, reviews, and scientific commentaries in the field of economics and Islamic business, 
including:Islamic Economics, Islamic Business, Islamic Banking, Islamic Capital Markets, 
Islamic Wealth Management, Issues on Sharia implementation and practices of Islamic 
banking, Zakat and awqaf, Takaful, Islamic Corporate Finance, Shariah-compliant risk 
management, Islamic derivatives, Issues of Sharia Supervisory Boards, Islamic Business 
Ethics, Islamic Accounting, and Islamic Auditing. 

Publication Schedule 

Twice a year, in June and December. 

Publication Ethics 

Al-Tijary: Jurnal Ekonomi dan Bisnis Islam is a Journal of Islamic Economics and 
Business published by the Faculty of Islamic Economics and Business Sultan Aji 
Muhammad Idris State Islamic University, Samarinda, Indonesia. It is a peer-reviewed open-
access journal in the fields of communication and socio-religious studies. The publication of 
an article in AL-TIJARY is an essential building block in the development of a respected 
network of knowledge. It is a direct reflection of the quality of the work of the authors and 
the institutions that support them. Peer-reviewed articles support and embody the scientific 
method. It is important to agree upon standards of expected ethical behavior for all parties 
involved in the act of publishing: the author, the journal editors, the peer reviewers, and the 
publisher. 

 


